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Peansal...the Gibraltar of the Washroom 


Like the Rock of Gibraltar, Pensal has withstood the test of time. 
Over the years this soap and detergent booster has remained one 
of the most widely used and reliable means of conserving wash- 
room supplies. Today, in a rapidly changing industry, Pensal con- 
tinues to be a leader. It is ideal for short formulas. It is dedusted, 
which makes it very easy to handle. Dependability and unchanging 
quality keep Pensal first choice with laundries everywhere. If you 
aren’t already a Pensal user, see your Pennsalt districutor. 


Laundry and Dry Cleaning Department 

PENNSALT CHEMICALS CORPORATION 
East: Three Penn Center, Philadelphia 2, Pa. 

West: 2700 S. Eastern Ave., Los Angeles 22, Calif. 





/L SLING RING 


Modernize your plant by installing time and money saving sling operation. But be sure you use the C/L SLING 
RING System! Unlike the costly extractor conversion jobs necessary with ordinary slings, your present unload- 
ing extractor can be converted to the C/L System in less than an hour! And only the C/L SLING RING System 
provides great extra economies by eliminating two costly operations. See the basic difference below! 


a 


2. The sling hooks have been attached to the SLING RING and 
the entire load is now being lifted by the hoist and will be 
deposited in the extractor—including the SLING RING itself! 


1. The operator places the washed load in the canvas sling held 
in shape by the C/L pivoted balancing container. This is a far 
greater load—30% more—than extractor cans can hold. 





4. The extraction is finished. The hoist has been quickly re- 
attached to the SLING RING and the extracted load is being 
lifted from the extractor, ready for further processing or storage 
No need to re-hook the sling to the ring because it never has 
been unhooked! 


3. The SLING RING now rests in position over the loaded sling 
in the extractor and is firmly, safely locked in place. The SLING 
RING itself acts as the inner cover of the extractor. The sling 
hooks have not been removed. The load is ready for extraction. 





, SLING RIN( 


SUMMARY OF C/L SLING RING System Benefits 


. Far less extractor maintenance . Better extraction quality, resulting in improved 
production in finishing area, ironers, tumblers 
and presses 


. Far lower conversion cost (Average savings: 
over $2,000 per extractor) . Recovery of floor space in washroom and finish- 

. Less labor time throughout ing area 
3. Bigger loads . Less investment in equipment and trucks 9. Two costly operations eliminated! 


. Less extractor running time—less electricity 10. Safe, sure, simple! 


C/L SLING RINGS REQUIRE APPROXIMATELY THE SAME HEADROOM AS EXISTING EQUIPMENT 


CUMMINGS-LANDAU | 
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CENTRAL 


LAUNDRY 
INC. 


Bigger Payload: New INTERNATIONAL model CM-110 saves you 
money on the longer, tougher routes. Standard 8-ft. body has 
250 cu. ft. of loadspace and increased 70-inch “walk-in” interior 
height, for carrying up to 2,000 Ibs. of laundry—finished work or 
special. Rugged 6 cyI. 113 hp. engine also has INTERNATIONAL 


“roll-out” service feature, to slash maintenance time. Unitized 
all-steel bodies and smooth, one-piece look make an ideal rolling 
billboard advertising your business. Ask your INTERNATIONAL 
dealer about larger METRO laundry vans, with capacities up 
to 724 cu. ft. International Harvester Company, Chicago. 








More Power: METRO-MITE now gives you more power per truck 
pound than any other 4-cylinder job in the whole multi-stop 
delivery field. Huskier new 93 hp. engine cruises longer without 
strain or wear, yet hoards gasoline. Only 13-ft. from bumper-to- 
bumper, so you can U-turn most city streets, park practically 


2 


anywhere. Compact 7-ft. body handles 200 cu. ft. of “walk-in’ 
payload—room for 1,000 Ibs. of laundry or over 120 cleaning bags. 
New 3-speed synchromesh transmission with floor-mounted 
stick for more positive driver control, new “roll-out” servicing 
of engine, transmission, front axle for speedier maintenance 


’ 
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These new Metro models 
bring more power, 
bigger payloads to 

your longer city and 
suburban routes 


INTERNATIONAL Trucks with Metro Bodies now introduce two great new models 
with even more brawn and capacity. 4-cylinder engine delivers 93 hp. in new 
Metro-Mite.” New model CM-110 with 8-ft. body saves you money on longer 
routes. Before you lay plans for the busy fall season ahead, check your INTER- 
NATIONAL Dealer or Branch for the full story. 


METRO BODIES ARE 4 TO 6 TIMES AS CORROSIVE-RESISTANT AS 
THE ORDINARY CARBON STEEL BODIES OF MOST OTHER MAKES 
In addition, a special anti-corrosion treatment at the factory further 
arrests rusting of critical areas and underparts. Body and component 
parts are sprayed with a 175-degree prep-coat solution which imparts a 
phosphate coating, as it removes dirt, grease and oil. This provides a pure, 
clean surface for the many protective coats of paint. 


INTERNATIONAL TRUCKS 
WITH METRO BODIES 
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GRANITE 


it grows with the load 


* five-bar construction 
7¥o Ibs. per doz. 24x36 size 
tire-cord nylon reinforced with 


From the widest selection "o: aeeoke 


* open mesh 
* lock knitted throughout 


of nylon nets ¢ white or solid colors 
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ultimate in bleach resistance 


¢ three-bar body; five-bar top 
¢ all 260 denier for bleach resistance 


* open mesh 
ONLY GIBRALTAR NYLON NETS = ict iutes iceetet oa tops 
G l V E A L L T H E S E F E AT U R E S I . ested re which overbleach nets 
* ‘ . . e 


High-quality yarn and workmanship throughout 
* All seams guaranteed never to open; sewn twice 

with bleach-resistant nylon thread 

Chrome-dyed colors: red, blue, green, gold, black, 

brown, violet, orange, white. Guaranteed never 

to fade or bleed 

All nets pre-shrunk and heat-set. 


All Gibraltar nets are knitted, finished, dyed and sewn in our own plant 


GIBRALTAR 


FABRICS, INC. best in close-mesh nets 


254 — 36TH STREET, BROOKLYN 32, N. Y ¢ two-bar, close-knit construction 
¢ 6% Ibs. per doz. 24x36 size 


* run-resistant 


j i istri « Granite top for fast, , t 
Gibraltar products are sold by leading distributors everywhere oe 





For further information or | 


COMPACT DRYER 

The ¢ 
presented in a new steam-heated 
model, has a 
28-inch diameter by a 30-inch 
depth, with a dry-weight basket 
A mag- 
permit 


ompact laundry dryer 


basket size of a 
of 25 pounds. 


latch is 


opening and 


capacity 
netic said to 
closing the door 
with a minimum of pressure. 
W. M. Cissell Manufacturing 
»., Inc., P. O. Box 1143, 


ville ] 


Louis- 


SERVICE POSTER 
A spec ial poster 


which de- 
scribes the 10-point personalized 
given by 


service professional 


drycleaners is being offered to 
users of Detrex products. It is 
blue 18 by 22 inches, 
and suitable for framing. 

Detrex Chemical Industries, 
Inc., Department 8, P. O. Box 
501, Detroit 32, Mich, 


and white, 


LARGE-CAPACITY COIN-OP 
The Speed Queen Double 

Loader large-capacity coin-op 

inches 


washer measures 30 


wide. Height to work surface is 
depth 28% 
The Model 250 Double 


an enamel cabinet, 


In¢ he Ds 
Loader 


a pres 


36 inc hes, 


has 


sure level water control, and a 


safety front door lock and door 
switch. 
Speed Queen, Division of Mc- 


Graw-Edison Company, 


Wis 


Ripon, 


STACKER-RECEIVER 
Stac-Fas, a 
is built 


stac ke r-re- 
in three-, 


new 
four-, 
It has 


folding 


celver, 
five-, and six-lane models. 


table for 


a foldaw ay 


large or small pieces which by- 


pass the stacker 

The Hydraxtor 
3512 W. Touhy Ave., 
Il 


Company 


Chicago, 


SINK-WRINGER TABLE 


The hand-operated 
Rite sink-wringer table, 
fiber 
iron leg 
24 by a sink 18 
by 24 inches by 5% inches. 

Fitch Manufacturing & Dis- 
Box 13201, Fort 


Starch 
made of 
wrought- 


glass and with 


s, has a drainboard area 


60 inches and 


tributing Co., 
Worth, Tex 


LAUNDRY 
WASHER-EXTRACTOR 
10-45 


stainless-steel 


} } 


A new pound nigh 


speed, reverse 


washer-extractor has 1 semi 


automatic supply injector as 


standard equipment. It has no 
gears, clutches or idler pulleys 
is said to be 
and to be 
floor with no special foundation 
Wascator & Wascomat of 
America, 103 E. 125th St., New 
York 35, N. Y 


ideal tor coin ops, 


installable on any 


ALUMINUM BODIES 
Olsonette 
truck 


which is said to carry 


aluminum delivery 


bodies have a design 
a ton load 
Available 
and Chevrolet half-ton 
they will soon be 


able on Dodge 


Ww heelbase 


on a half-ton chassis 
on Ford 
avail- 
half-ton 104-inch 


forward-control chas- 


chassis, 


The body is 74 inches wide, 
inside height 667% inches. 

J. B. E. Olson 
Old Country Rd., 
IN: a. 


600 
Garden City, 


Corp., 


WATER TREATMENT 
SYSTEMS 

The Culligan Automatic 
Cul-Cleer 
systems are 
effective 


almost any 


Feeder ind water! 


treatment said to 
provide correction in 
conditioning 


feeder 
polyphosphates — for 


water 
problem. The ( photo ) 
can feed 
scale prevention in systems 
water is heated. It is 
] 


claimed that when the 


wher 
feeder is 
filter, as in the 
Cul-Cleer system 


followed by a 
it is effective 
In removing 


iron, Manganese, 


ind hydrogen sulfide from wa- 
ter supplic 5; 
Culligan, Inc 


II] 


Northbri 0k. 


SELF-SERVICE DRYCLEANING 


Venclene, a self-service dry- 


cleaning vending machine, 
works in conjunction with pro- 
fessional machinery and_ re- 
claimer. The customer deposits 
the load, closes the 


posits 


door and de- 
cleaner re- 
clothes from a back 
through the 


drycleaning cycle with his pro- 


coins. The 
moves the 


door, puts them 


fessional equipment, then re- 


new products and literature 


terature write the manufacturer on your business letterhead, mentioning THE LAUNDRY JOURNAL. 


turns them to the Venclene for 
fluffing, 


The customer 


and sterilizing. 
clothes 


when a 


aerating 
removes 
from the front door 
light signals. 

foyt Manufacturing Corpora- 


tion, Westport, Mass 


DRYCLEANING TWINS 
Two units—the 
Synth- 


300—have identical ca- 


drycleaning 
Baronet 423 and_ the 
O-Saver 
pacities of 25 pounds. Both are 
Continued on page 62 
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CREATIVE RESEARCH - QUALITY PRODUCTS - PROFESSIONAL SERVICE 


WHEN QUALITY LAUNDRY SERVICE REALLY COUNTS 


When whiteness and cleanliness are a must, when customers judge you by the quality of your 
work, you need Wyandotte Skortex®. This synthetic detergent is CMC promoted for maximum 
soil suspension and whiteness retention. It makes controlled suds in any water, penetrates fabrics 
quickly, and rinses freely. Call your Wyandotte representative and have him demonstrate 


SKORTEX for you. 


Wyandotte themicals 


J.B. FORD DIVISION 


WYANDOTTE, MICHIGAN » LOS NIETOS, CALIFORNIA « ATLANTA, GEORGIA 
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complete detergent for HEAVY SOIL 


INDUSTRIAL LAUNDERING 
ALKADET was especially developed to remove the kinds of 
greasy industrial soil which penetrates deep into fabric and 
fibres. The synthetic detergents and alkalis used in Alkadet 
do not ionize or undergo hydrolysis when diluted. Therefore, 
it is not affected by heavy soil concentrations and hard water. 
Alkadet is well suited to the “one shot” formula because 
the entire amount needed can be added to the wheel at one 
time. 





LINEN SUPPLY 

ALKADET is safe for whites and all fast colors. In the wash- 
wheel, ALKADET makes a permanent emulsion of grease 
and soil which no amount of heat, dilution or mechanical 
action will break down. As a result, the full value of high 
temperature water can be utilized with no chance of soil being 
redeposited on the goods. 





SHIRT LAUNDRIES 

Stains on collars and cuffs are often difficult to wash out, 
especially in the limited time cycles allowed by some automatic 
washers. Alkadet provides the extra cleaning power to remove 
ground-in soil without prespotting. 

See for yourself how Alkadet can benefit you. Contact 
your distributor today or write direct for Alkadet folder. 
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K Evan BEACH 


THE KEEVER STARCH CO., COLUMBUS, OHIO 





HOYT DRYER AT ORLEANS, CAPE COD, MASSACHUSETTS Pos 
-— 


] 


: “yy 
“WOMEN FROM ALL OVER AMERICA PRAISE HOYT DRYERS 
FOR THEIR SOFT, FLUFFY DRYING” 


SAYS ERNIE ERNST OF MAYTAG COIN-O-MATIC, ORLEANS, MASSACHUSETTS 


“During the summer we handle 600 wash loads a day”, says Mr. Ernst, manager of 


Maytag Coin-O-Matic on Cape Cod. 


“The women come here from all over America and they have used many types of dryers. 
They often comment on the soft, fluffy drying of the Hoyt Dryers, and also say that 


they dry faster at lower cost”. 


The exclusive Hoyt Loadtrol is the secret to the 
above statement by Mr. Ernst. As it can be regula- 
ted to give just the right “drop”, according to the 
load, clothes are sure to be tumbled properly, avoid- 
ing harshness, wrinkles and minimizing ironing. 
Also, there is no chance of abrasion from the 
clothes riding around the basket rim. 


Among other features of Hoyt Dryers are giant, 
self-cleaning Lint Filters, which assure a con- 


tinuous flow of air; especially designed gas burner 
which cuts gas bills. 

Hoyt Dryers are smartly designed and are avail- 
able in a range of attractive colors to harmonize 
with any color scheme. 


Hoyt features are also incorporated in products 
sold by other manufacturers. When you buy, 
insist on them. 


Write for Bulletin T-1 


HOYT 


WESTPORT, MASSACHUSETTS © IN CANADA: HOYT MANUFACTURING, LIMITED, TORONTO 


AUTOMATIC DRYERS RECLAIMERS 


SNIFF-O-MISERS ® 


DISTRIBUTORS IN PRINCIPAL CITIES 
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Slaughter houses for ordinary fender cloths 


Most fender cloths are quickly turned into rags in these places! 
But not fender cloths of 100% virgin Acrilan* acrylic fiber. They can take care 

of themselves. Why? They resist anything a garage or laundry can deal out. 

Scorching heat. Shrinking. Spilled battery acid. Oil. Grease. Grime. Fender 

cloths of 100% Acrilan go through countless launderings without stiffening, 

without weakening. You'll rarely have to mend them. 
And they take care of your investment in them, too. Fender cloths made of 

Acrilan cost slightly more than ordinary cloths, but they outlast them by 4 to 1. * 
Obviously, they’re a smart investment. ————— acrylic tier 

*REG.T.M.OF CHEMSTRANO 


CHEMSTRAND HAS LICENSED THIS “A” ACRILAN TRADEMARK AS AN INGREDIENT TRADEMARK FOR THOSE FABRICATIONS THAT PROVIDE UTILITY, FUNCTION AND CONSUMER VALUE 
IN ORDER TO OBTAIN A LICENSE TO USE THIS TRADEMARK, THE FABRICATIONS MUST MEET CERTAIN RIGID SPECIFICATIONS AS ESTABLISHED BY THE CHEMSTRAND CORPORATION 


THE CHEMSTRA ND CORPORATION Chemstrand makes only the fiber; Anrerica’s finest mills and manufacturers do the rest. 
GENERAL SALES OFFICES: 350 FIFTH AVE., N.Y. 1, N.Y. * DISTRICT SALES OFFICES: 350 Fifth Ave., New York 1; 34% Overwood Rd., Akron, Ohio; 129 West Trade St., Charlotte, N.C.; 
Canadian Agency: Fawcett & Co., 34 High Park Blvd., Toronto, Canada * PLANTS: ACRILAN® ACRYLIC FIBER — Decatur, Ala.; CHEMSTRAND® NYLON — Pensacola, Fla. 
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Nothing cleans and 
brightens like 
Diamond's 

new 

laundry alkali 


ORTHOBRITE. 


Easy to Use... Eliminates Waste .. . Dustless . . . Noncaking 


A completely homogeneous flake of orthosilicate and complex phosphate with special brightener— 
produced by an exclusive Diamond process. Packed in 100-pound polyethylene-lined bags. « Recom- 
mended for institutional, family, diaper and linen-supply laundries. For technical bulletin, write 
DiamMonpD ALKALI Company, Union Commerce Building, Cleveland 14, Ohio. 


e¢ Uniform composition at all times! e Reduces or eliminates bluing! 
e White work is whiter — colors brighter! e Reduces bleach consumption! 
¢ Eliminates expensive brightener-sours! ¢ Will not cause discoloration! 


¢ Ideal for all classifications! 


a) Diamond Chemicals 





acuieo trade news 


CONRAD T. CAPASSO J. J. GARVEY 


The Keever Starch Company has named Conrad T. ¢ 

sentative for Keever-Beach Products. M1 
Worcester, Nortolk 

\fassachusetts, and the 
| Vermont 


tpasso 
sales repre Capasso 
Bristol and Plymouth Coun 


Maine New Hamp 


states of 


. Garvey has bee: d Southern zone manager in the 
ip Sales Department of Procter & Gamble Distribut- 
Mr. G 


wv the past seven years. He will headquarter in 


Thadhie 


irvev has been associated with Procter 


JOHN DAHLHEIMER JOHN L. STRIKE 
John Dahiheimer has bee! 
the Alf-Herman Corporation, in charge of the sales of the 


new Star-l 


appointed division manager of 


Dahlheimer, for the time 


will headquarte1 in Glenview Ill He 
r ] 


iSsoclaled 


ite aluminum bodv. M1 
was formerly 


beng 


with body manufacturing firms in the Midwest 


John L. Strike, plant manager, Ajax Pressing Machine Com- 
has been appointed to the University of Utah Board 
Strike 


a masters degree from Northwestern { 


pany 
of Regents. Mi 
Ol [ tah 


r 
SIT\ 


( olle ge ot 


economics from Northwestern 


who is a graduate of the University 
niver- 


Utah 


and is working toward a doctorate in 


has 
He is a part-time instructor in the University of 


Business 


12 


GEORGE W. MANUEL HOWARD ETTINGER 


George W. (Joe) Manuel has been appointed field sales man 
ager of commercial equipment for the Norge Division of 
Borg Warne ( He will direct the national field 


sales organization responsible for 


poration 
sales to distributors of 
coin-op drvc le aners and other Norge Commerc ial equipment 
Mr. Manuel has been with Norge since 1959, holding posi 


tions in both the home appliance and commercial divisions 


Howard Ettinger has joined the technical sales force of 
Railex Corp. In the drycleaning and laundry industry for the 
past LO. vears. Mi 


experience In plant management, layout and merchandising 


Ettinger is a consultant with extensive 


The Canadian Laundry Machinery Co. Ltd. has now merged 
with McGraw-Edison (Canada) Ltd 
Machinery. The 


line of drvcleaning 


and will be known as 


Canadian Laundry firm will continue to 


manufacture its present and laundry 
equipment. Also warranties, services, policies and manage 


ment personnel will remain the same as in the past 


The White Motor Company has appointed Roy H. Sjoberg 
Mr. Sjoberg 


who joined White earlier this vear as general sales manager 


general manager of the Montpelier Division 


of the Montpelier Division, has held executive positions with 
various motor and electrical firms 

John Rundell was promoted to operations manager of the 
Montpelier Division. Mr. Rundell Montpelier 14 


ago. He will coordinate and supervise manufacturing 


joined 
vears 


and sales operations under Mr. Sjoberg 


division of Industries 


The Prosperity Company, a Ward 
Corporation, has decided upon an important move of expan 
sion. Prosperity recently purchased Portland Industries Cor 
poration, and in the near future will transfer production of its 
complete line of equipment from its Syracuse plant to a 
500,000 square-foot Portland plant acquired in South Port- 
Me 
pleted until October, Prosperity has sold and leased back 


land Although the move is not scheduled to be com- 

the Svracuse facilities to maintain regular production 
Also in line with Prosperity expansion is the newly devel- 
Continued on page 60 
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- handles them all 


Why buy a “Junior” dryer? With the HUEBSCH 37-A tumbler- 
(ryer, drying quality is better with one washer load or five! 


Now, “compacts” are fine for hankies and doilies...and other light items. 
But, oh, what a tangled unhappy mess for the average family wash. 

That’s why the 50-pound Huebsch 37-A is the only real answer to handling 
the average family load of big and little items...whether drying one 
washer load or five at one time. Because of the big 37” drop, quality of 
work is better. Sheets have room to spread out. Towels, bath mats and 
other large items come out fluffy and wrinkle-free. Clothes dry faster and 
at maximum efficiency. (Besides, small dryers use as much, or more, gas 


per load dried, and take longer!) 
P.S. Incidentally, Huebsch originated the 16-pound Hy-Dry over six years ago...and it still has its place, but not in a coin-op. 


ORIGINATORS 
7 U E 4 S MILWAUKEE 1, WISCONSIN 
FIRST IN TUMBLERS...FIRST IN FEATURES 
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YOUR SAVINGS START 
THE DAY YOU BUY! 


AMERICAS LOWEST 
PRICED’ TILTS! 


Popular Ford Tilt Cab trucks outsell all the 
others .. . and for good reason! Ford’s C-600, 
for example, is priced* from $155 to $360 below 
all comparable makes. And this price advan- 
tage is just the beginning of your savings. 

Ford’s new Big Six provides 6-cylinder econ- 
omy plus the dependability of heavy-duty, 
exclusive-truck engine design. In independent 
tests, simulating typical stop-start city delivery 
work, Ford’s Big Six was pitted against the 
major competitive Six of the same size. The 
certified result: Ford Trucks gave 13.5% better 
gas economy! Also, Ford recommends 34% 
fewer service operations on this engine in 
25,000 miles of customer operation. And this 
Big Six is only one of three engine choices in 
Ford C-600 trucks—including America’s lead- 
ing truck V-8’s. 

Your savings continue because the Tilt’s 
compact 82-in. bumper-to-back-of-cab dimen- 
sion permits longer, higher capacity bodies 
within a given overall length. Ford’s set-back 
front axle design allows more weight to be 
carried on the front axle for greater payloads. 
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And for time-saving maneuverability, Ford’s 
C-600 requires as much as 10 feet less turning 
diameter than nontilt competitive cab-forwards 
or conventional trucks. 


*Based on a comparison of latest manufacturers’ 
suggested retail prices 
gg 


AW) 





P-100 Parcel Delivery Series for maximum loadspace, 
minimum overall length with a walk-in body. Standard 
223 Six engine may be equipped with ‘‘economy” carbu- 
retor for added fuel savings. Maximum GVW is 5,000 Ib. 
These Stripped-Chassis models are available with 96- or 
102-inch wheelbase for special custom bodies with 6- to 
9-foot loadspace length. 
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New Econoline Van has 4-foot-wide double doors at curbside and 
rear for easy access to load—cargo floor is flat for the full length 
And this modern cab-forward unit gives as much as 80 more cubic 
feet of loadspace in nearly three feet less length than conven 
tional half-ton panels. Best yet, it’s priced* at least $312 less than 
popular conventional panels, and it can cut your operating ex- 
penses by $100 or more in a 16,000-mile year. 
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The issue 
in brief 


Route sales booster 


Sales management consultant Victor Oakley's 
April article, “Routemen or Route Salesmen?” drew 
requests for 1,000 reprints. In this issue, Mr. Oakley 
drafts a decalogue for route salesmen which should 
be posted as a basic guide In every ready room 


across the country 


For laundry managers 


Hollywood's Cedars of Lebanon Hospital will 
shortly merge with Mount Sinai Hospital to increase 
the work load on Lebanon’s laundry department by 

one million pounds annually. Paul Wolf is the laun- 
dry manager here. (He is also NAILM’s newly- 
elected president.) Learn how he has changed 
machinery, materials, personnel and procedures to 
gear production so it will match volume growth 
which has increased by better than 150 percent 


within the past 10 years. 


The coin-op trend 
Proposed amendments to the New York State 


safety code suggest having gas masks on the prem- 
ises in coin-op drycleaning plants; the Supreme 
Court of Canada says Sunday operations are illegal; 
the Laundry Workers International Union goes on 
record to oppose unattended plants. In spite of 
these and other legislative restrictions, coin-op 
. cleaning continues to grow, and Denver is making 
a name for itself as the coin-op drycleaning capital 


of the world. 


Cutting lube costs 


Henry Jennings finds the best and least expensive 
maintenance program is the one that keeps the 
trucks out of the shop as much as possible. In this 
article he tackles the problem of lubrication and 
comes away with the idea that some of the work 
presently done is not only unnecessary but costly 


in the long run. 


The Keogh bill 


The managements of unincorporated laundries 
stand to get a better break on pension planning if 
the Keogh bill now before the Congress goes 
through. An authoritative article tells you what you 


need to know about this proposed legislation. 


PR for PL 


The professional laundry industry film, “Fabric 
Care Magic.” has been released and will be shown 
on 255 TV stations throughout the United States 
during the next two vears. It’s a good professional 


job and stands to increase the industry's prestige. 


Mr. Laundry Industry 
Fred W. McBrien of Holland Laundry, Phila- 


delphia, is honored at a testimonial dinner for his 
lifelong leadership in the industry and for his suc- 


cessful role in the Federal minimum wage battle. 


For busy execs 


Ted Pollock offers you a “quickie” training course 
in practical shorthand that can be mastered in min- 
utes; reminds vou of Ben Franklin’s formula for 
making a decision; and suggests tips for telephone 


thrift. 


Convention coverage 


LJ goes to the California Laundry and Linen 
Supply convention at Pebble Beach and the North 
Carolina Launderers and Cleaners annual at Dur- 


ham. 


Miscellaneous matters 


Salem Laundry of Massachusetts experiences a 
10 percent increase in box storage business since it 
introduced a budget payment plan./In Savannah, 
Georgia, The Best Laundry goes “modern” with a 
gaslight sign./And Little Falls (New Jersey ) Laun- 
dry finds advantages in using stretchable paper for 


packaging. 
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POWER -RAMIC 
FULLY AUTOMATIC 


WASHER 
EXTRACTOR 


50W | E with automatic 
supply injection! 


The unique Power-Ramic 50 Ib. Washer/Extractor 
requires minimum operator attention . . . Less than 
5 minutes for a complete operation. 


VIBRATION ELIMINATED 


Spring mounting means no bulky, ex- 
pensive concrete foundation. Installa- 
tion can be made on any type floor, in- 
cluding wood, that supports the weight 
of the machine, giving you Vibration 
free Operation. 


Copywrite 1961, The Prosperity Co. 











Save TIME, SPACE & COST 


Lighter weight outloads with Semidry 
Extraction Cae 


Eliminates need of expensive founda- 
tion and separate extractor a 


"eae 


Frees operator for other duties ai ie, 


fas 


Clean, Dry Washroom 


tHe PROSPERITY COMPANY 


Division of Ward Industries Corporation 
Factory and General Offices, Syracuse, N. Y. — Sales and Service Facilities in all Principal Cities 








Everything for 
the Laundry 
FINISHING DEPARTMENT 


For your convenience, 
Revoure has the quality items for your 


flatwork ironers and presses. 
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RFVOLITE Flatwork Ironer Covers. Made by specialists to give you a new conception 


of what reliability means. 


=—S!" _ Ironer Pads. A skillful blend of asbestos and Dacron* designed to stay 
@©LON resilient for a long, long time. 


RFYOMESH Metallic Press Pads and Covers. A full range of qualities and sizes for every 


need. 
@JAPE Ribbons. All your requirements—feed ribbons, doffer ribbons, folder 
NH = ribbons, return ribbons; clipper laced, sewn-spliced, or woven endless. 


TOP TAPES, too. No stretch, no shrink. Non- Make ReEvoLtitE your one-stop center forironer 
slip. May be stapled or knotted. For all type and press covers and pads. Get all the de- 
ironers, with or without tension spools. tails from your REVOLITE representative. 

*A Du Pont trademark Member A.1.L., L.S.A., N.A.I.L.M. 








REVOLITE DIVISION 

OF RAYBESTOS-MANHATTAN, INC. 

500 Fifth Ave., New York 36, N.Y. Phone: BRyant 9-4390 
SPECIALISTS IN ASBESTOS, RUBBER, SINTERED METAL, ENGINEERED PLASTICS 
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® My friends say 
I’m a bagful of 


washing efficiency ! 
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It’s true! QZO N15 is the complete detergent 
that gives you better results at lower cost! 


Have you used Ozonite lately? If you haven't When you use Ozonite you can count on supe 











you're missing the best Ozonite ever built for rior soil removal . . . white whites and bright 
washroom efficiency and economy! colors. And you get all this with broad safety to 
Ozonite has been improved by advanced scien- fabrics. What’s more, Ozonite is simple and easy 
tific research in the famous Procter & Gamble to use. . . even inexperienced washmen get top 
Laboratories. It’s a ready-to-use balanced blend results with it. 
of high titer soap and alkaline builders made the For more information on Ozonite and how it 
special Ozonite way that works to perfection in can help you increase your efficiency and profits, 
your washroom equipment. write to: 


PROCTER & GAMBLE, Manager, Bulk Soap Department, P. O. Box 599, Cincinnati 1, Ohio 
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What do they really want? 


‘Marketing puts the customer first—it finds out what the customer 
wants and supplies it. This is the vital difference between manage- 
ment that thinks in terms of production and processing, and man- 
agement that thinks in terms of marketing.’—Leslie Rodger 


McCann-Erickson Advertising Agency. 


A laundryman told us he had dropped into his coin-operated 
laundry recently and met a classmate there whom he hadwt seen in 
two decades. She told him she used his coin-op regularly and found 
it.was the perfect way to get her wash done. 

Looking back on the episode now really upsets him. He can't 
help wondering where she had been for the past 20 years and why 


she never did business with the firm before. 


Home management experts concluding a study of 511 urban, 
rural nonfarm and farm homes, found time and money ranked as 
the two biggest headaches among the nation’s homemakers. 

Despite all the labor-saving devices available and in use, 60 per- 
cent of the women questioned said the lack of time was their chief 
problem. (For 40 percent, money was the leading problem. 

The family laundry was the most time-consuming job for 26 per- 
cent of the women, and this was mainly among those who needed 
new equipment. 


The ways of women are strange indeed. We know one who had 


just about made up her mind to use a local diaper service for her 
next baby because it would simplify any emergency deliveries she 
might re quest. 

Meanwhile, another out-of-town plant sent a salesman around 
to give -her a sales talk and three free diapers—no strings or con- 
tracts attached. She was tickled pink with the gift and will probably 
give this plant her business. Her reasoning: The other out-of-town 
plant she dealt with “never gave you anything.” The local plant, 
where she brings her laundry and drycleaning regularly, has yet 
to give her a pitch for diaper service even though her expectant 


condition is obvious. 
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CAN YOU AFFORD 
TO FOLD — 


Laundry operators are faced with rising labor costs in the next few 
years. Minimum wage legislation will have an effect on laundry wages 
since it will make it more difficult to obtain competent help at 
reasonable rates. Plant operators know they must reduce labor to a 


" LAUNDRIES minimum in order to offset the higher rates that will be necessary 


to obtain competent help 


FAMILY One of the most profitable ways to reduce costs is Automatic Flatwork 
: LAUNDRIES Folding. Thousands of plants are still folding large pieces by hand 
‘ at the rear of their ironers. This usually requires three girls. The new 
LINEN SUPPLY ; Chicago Automatic Flatwork Folder is designed to operate with any 
PLANTS os flatwork ironer and requires only one girl to cross-fold at the rear of 
3 the machine. This is a single lane type machine designed for folding 
HOSPITALS oe ay. large pieces such as sheets. The Folder is priced at only $5,000 so it 
will frequently pay for itself in a year or year and a half. After it has 
paid for itself, it will continue to return a handsome profit to you 


 HOTELS- MOTELS in future years. 
INSTITUTIONS : In addition to actual reduction of labor costs, the Folder will increase 


ironer production, reduce personnel probiems, increase padding life and 
improve quality. Approximately the same floor space is required 
for automatic or manual folding. 





You are already paying for an Automatic Folder in 
higher labor costs if you are folding manually. Why 
not have the Folder and cut your labor costs? 











CHICAGO DRYER COMPANY 
2212 NORTH PULASKI ROAD 
CHICAGO 39, ILLINOIS 


Contact your local machinery distributor today for full information or write direct to factory. Survey 
service available without obligation. Let us prove you can’t afford to be without a Folder. 


SEE THIS FOLDER IN OPERATION AT LCATA EXHIBIT, CLEVELAND, OHIO, SEPTEMBER 29-—OCTOBER 1 
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You must have a route plan for your entire territory— 
one that allows you to capitalize on your potential. Have 
a route book for each routing, with a route control card 
for each customer, placed in proper zoning sequence 
Merit.of having a routing plan means, of course, to follow 
it exactly on each regular trip; make every stop. It also 
means proper provision for off-trip service as required fon 


emergencies 


Your objective is to have as many customers in as con- 
centrated an area as possible, using as many of vour serv- 
ices as they want and can afford 

There are four ways to get more business: (1) Get 
more customers 2) make more regular customers out of 
those who are occasional users, (3) get larger one-stop 
orders, and (4) get customers whose volume of business 
will be better than average 

Your obje ctive on laundry is to educ ate as Many women 
in your territory as possible to the facts of modern home- 
making as they relate to the professional laundry. 


You must know youl products the services vou sell. 
You must know about them in a very special sense: how 
services benefit the customer. People do not buy goods o1 
services; they buy what those goods and services will do 
for them. The average housewife today is more interested 
in buying “happiness” than in saving dollars. She'll buy 
freedom for family activities and community life; she'll buy 
improved appearance and longer life for her clothes and 
fabrics; she'll buy prestige (we do business with the best 
laundry in town; they're more expensive but they do 
better work),-and she'll buy health protection. She'll buy 


professional help, for her fabric maintenance problems 


As her ally in this matter, you must know what her needs 


by VICTOR D. OAKLEY 


Managament-Sales Consultant, Chicago 


and wants are and be able to help her satisfy them. This 
means that you must have the kind of knowledge that is 
serviceable to the customer. You don’t need to know, fo 
example, how a professional laundry maintains standards 
of cleanliness, whiteness and retention of tensile strength 
that cannot be duplicated at home, but you do need to 
know that it is true and why it is true. 

You must be completely sold on the service your com- 
pany offers; you should become personally involved with 


the services by using them for yourself and family. 


“ A rO OW A SOLICITATION DI AR 


Map out vour territory for a thorough house-to-hous¢ 
canvass. Set aside a definite period of time each day—pret 
erably in the morning hours—to solicit systematically. 
Keep a solicitation book with coded information as_ to 
when, who, and the results. When you have covered your 
entire territory, repeat the process and keep repeating. 

Use a prepared, memorized presentation. 

If you run into rudeness, accept it gracefully; don't 
argue; forget it. Next time you see her, she will very likely 


apologize for her behavior and treat you better than ever 
i} 


Your greatest personal asset is your ability to get along 
with people. Other important assets are neat appearance 
mannerly speech and approach. So sell yourself first. Be 
sure your presentation rings frank and true. Remain confi 
dent; be direct. Do not lecture the housewife on how won 
derful your service is, or how it will eliminate her drudgery: 
tell her instead that using it will not only make life pleas 
anter but will surely bring her recognition and approval 

Remember the five attractions the laundry has to sell: 
concentrate on the one that seems to be of most interest 
to the prospect: convenience—leisure, freedom for family 
activities and community life; cleanliness—health protec- 
tion; appearance—attractive appearance of professionally 
laundered clothes and home washables is outstanding 
dependability—our service is prompt, the quality is con 
sistently good, prices are right, and our values are the 
best: economy—saves time, WOTITY, work, clothes. money 
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Commandment 6: BECOME A SPECIALIST 

This is the age of specialization. A man who concen- 
trates his time, thought and eftort in a particular field be- 
comes a specialist. The laundry and drycleaning route 
salesman’s specialty is to discover the needs and wants 
of his customers on the one hand; transmit those needs 
to the plant through propel channels on the other; and 
conclude the transaction with the delivery of the orde1 
and the word that the work has been completed as _ re- 
quested. His primary function is as a go-between. 

The biggest single complaint of customers about their 
routeman is that he offers little or no help with the prob- 
lems they encounter in Jaundry and drycleaning. The 
expert routeman who does not know the answer will get 
it; he will also make sure he remembers what he Jearned 


for future use. He becomes an expert—a specialist. 


Commandment 7: GET ON TARGET 

Know exactly what you want to achieve on every call. 
Determine what you will present—the extra service, the 
seasonal item, the special—and figure out what you expect 
the customer to do about it. Don’t just engage the cus- 
tomer or prospect in amiable talk. Use every minute to sell: 
first, yourself, by being friendly; second, your company, 
by conducting yourself in a businesslike fashion; and 
third, your services, by offering them directly and pointing 
out the benefits to the customer. 

Regular personal contact is the best customer control; 
best for holding customers and for building new ones 
into profitable ones. Your target is hit squarely when you 
are alert to your customer’s feelings about the service. Tell 
her regularly that you appreciate her business and that you 
value her goodwill; prove it to her by the way you take 


care of her account. 


Commandment 8: USE YOUR SELLING TOOLS 


Your attitude, your knowledge, your self-confidence 
and belief, your personality, your traits of habit and your 
ability to communicate are with you all of the time; but 
some selling tools you can and do leave in the truck when 
you should have them with you to help you sell. A recent 
or current advertising piece, a bundle stuffer, a handout 
piece—all can be excellent aids to more business. Learn 
how to use these visual aids effectively. Underscore the 
selling sentences with a red pencil and read them to the 
customer as you point to the words. People are more in- 
clined to believe what they see in print than what they 
hear. Show it to them. 

Your order pad or customer ticket is a sales tool, too. 
When you ask for the order—“Which day would be more 
convenient for me to pick up your laundry, Tuesday or 
Thursday?’—start writing it up. Act as though you are 
used to getting what you ask for. 

But the most important selling tool of all is your selling 
personality, which is revealed to the customers through 
their senses of seeing, hearing, smelling, and touching, as 
well as their insight or feeling. 

Check your selling personality periodically: Do you 
customers see neat and clean appearance, interesting facial 
expressions, healthy posture and pleasing mannerisms? 
Do they hear a pleasant-sounding voice, the right words 
expressing the right thoughts? Are your hands and clothes 


clean? 


Since you cannot hide what you are, your customers 
get a fairly accurate feeling about you on such character 
traits as dependability, honesty, industriousness, cheerful- 
ness, friendliness, helpfulness, sympathy and optimism 


You not only have to seem right, you have to be right 


Commandment 9: FOLLOW THROUGH 

Promise may gain thee friends, but nonperformance will 
turn them into enemies. Women do business with people 
they like and they do not like people who mislead them. 
Therefore, you must perform whatever you propose. The 
customer will reward you with her loyalty and support. 

When a customer, for example, asks you to make sure 
that her husband’s dress shirts are finished without starch, 
it is not enough for you to write it on the ticket when you 
get back to the truck; you should write it in her presence, 
if possible, as further evidence that it will be done. Then, 
when you deliver the package, say to her, “Mrs. Jones, I 
am sure the shirts are finished without starch as you re- 
quested, but to make sure, shall we open the package 
and see?” 

Upon delivery of the first order to a new customer o1 
a new service to an old customer, open the bundle for 
inspection with the customer and demonstrate the quality 
of work. You told the customer that the work would be 
done to her complete satisfaction; so when you bring it 
back, show her. 

Whatever the customer has requested, make a note of it 
in some way so that you can remind her, as you return 
the work. that vou have done as she asked. 


P LIAAIT ; ' AIT air , 
ommanament 1ANDLE OMPLAINTS WITH sATLI 


Never treat a complaint lightly. Whenever possible, take 
the blame upon yourself. Do not alibi. Never argue with a 


customer or give the impression—well-founded though 
it may be—that you think she is lying to you. Don't tell 
her that she is wrong. Experienced adjustment people 
agree that no matter how misinformed, prejudiced and 
vindictive customers may be, it is fatal to infer they aré 
being unjust, that their complaint is silly or fraudulent. 

Follow these steps: (1) Thank the customer for bring- 
ing the matter to your attention; be sincere and show 
interest. (2) Ask her to give you all the facts; let hei 
do the talking without seeming to cross-examine her. (3 
Restate the facts simply and without emotion. (4) Get her 
agreement as you progress to make sure that both under- 
stand the problems. (5) Do something about it at once; 
look for solutions rather than for someone to blame 

Her primary interest is that you take her problem seri- 
ously, that you demonstrate to her that you understand 
her, and that you are going to do something. 

The basic qualification for handling complaints is hon- 
esty with the customer, with the company, and with you 
self. The key is to be helpful, understanding, friendly and 
sympathetic. 

As a matter of fact, the key to being a good route sales- 
man is to be friendly without being familiar, helpful with- 
out being patronizing, understanding without being wishy- 
washy, and sympathetic without being sentimental. In 
short, getting along with other people by way of the manly 


art of being a gentleman. 





PAUL WOLF is one of a breed 
of fighting laundry managers 
who wouldn't hesitate to use 

a machine gun to defend 

his laundry operation. 

As a matter of fact, he 

did just that in World War Il, 
during the invasion of Leyte, 
while he was attached 

to the service unit of a 
transportation company. 

Paul admits grabbing a 

50 caliber machine gun 

to help ward off a wave of 
Japanese planes that seemed 
intent on destroying 

his homemade washing machine 
His battles since then have been 
on the administrative side 

of laundry operations, and 

this year marks his 

twenty-fifth year in the industry. 
Mr. Wolf started his career 

in the wash line 

of a large commercial laundry 
and worked his way 

up to a managerial level in 
Southern California hotel 

and hospital plants. He owned 
and operated his own 

family laundry for a while, 

then accepted a position 

as laundry manager of 

Cedars of Lebanon Hospital 

in Hollywood where he 

has served since 1951. He 

is currently president of the 
National Association of 
institutional Laundry Managers 


PRODUCTION 


Make way for 
an extra 





How Cedars of Lebanon 
Hospital laundry gears production 


THE LAUNDRY VOLUME at Cedars 
of Lebanon Hospital has increased 
from 1,900,000 pounds annually up 
to 3,300,000 pounds in the 10 years 
since Paul Wolf first assumed the 
laundry managership here. That means 
the work load has increased some 57 
percent. 

By the time this gets into print, this 
179-bed institution will have merged 
with Mount Sinai Hospital, and an 
extra 1,000,000 pounds of laundry will 
be added to the total annual tonnage 
now being produced. So the volume 
here will have increased better than 
125 percent in the past decade 

How has the plant managed its 
production to keep pace with volume 
growth? 

There have been numerous changes 
involving machinery, materials, per 
sonnel and procedures but the in 
creased volume still gets done within 
the confines of the same 56 by 100 
foot laundry department. 

In 1951 the laundry staff numbered 
27 employees and produced just under 
2 million pounds of work annually. At 
this writing 38 employees are turning 
out better than 3 million pounds. In 
the near future 49 will produce more 
than 4 million pounds per year 


Sorting routine altered 

Before 1951 one man collected work 
from the various hospital buildings 
and delivered it to the three sorters 
working on the balcony directly above 
the washroom. They sorted the soiled 


for increased volume 


work into 11 classifications and fed the 
hoppers to the washroom. The hop 
pers were positioned so that the work 
could be dropped directly into the 
washwheels to speed loading. 

The equipment consisted of two 
412 by 96-inch unloading automatic 
washers served by a 54-inch mechani 
cal loading and unloading extractor. 
And a pair of manually operated 
washers measuring 36 by 64 and 24 
by 36 inches, backed up by two 30- 
inch extractors. 

As the work load increased, so did 
the size of each classification. And it 
became impractical to designate a 
specific washer for each class of work 
and meet the demands. 

The problem was eventually solved 
by postponing the classification opera- 
tion until after the work is washed and 
extracted. 

Under this arrangement, the man 
who collects the soiled work loads the 
washer hoppers with whatever he has 
available—except for a few color 
classifications. 

The sorting girls have been moved 
off the balcony to the production floor 
Here’s the way they operate: An old 
shakeout was replaced by a 48 by 
84-inch continuous conditioning tum 
bler. After the work has been ex 
tracted, it is dumped onto a conveyor 
which loads the tumbler. The work 
goes through the tumbler and _ is 
ejected onto another conveyor which 
passes before the sorters. As a result 
there is a ready supply of every linen 
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Just about everything is on wheels to simplify handling. Wheeled pipe racks it: mobile tables, small pieces. Conveyor 


behind ironer moves finished work to linen service department 


Work flows in horseshoe pattern. Dumped from extractor Bird's eye vieu 


basket, it moves up conveyor, through conditioning tumbler to washroom at rear under 
' 


and back to sorters partment here occupies s¢ 








classification to meet the hospital's re- 
quirements. And the job is done much 
taster 

[wo men handle all the washing 
ind extracting. One man unloads the 
extractors and feeds the new contin 
uous conditioning tumbler and also 


helps in sorting after tumbling. 


Do more tumbling 
Three 


10-inch side-loading tumbler were r« 


36-inch open-end and one 


cently replaced by a battery of five 
14-inch open end machines to speed 
up this phase of the operation 
Flatwork ironer production time has 
been increased by preconditioning the 


heavy items such as surgical linens 
and bedspreads. The ironer load has 
also been reduced by replacing all 
huck-faced towels with terry cloth 
which can be tumbled dry instead of 
going through the ironer. The new 
] 


1 
tumblers have also greatly mcreased 


PROPOSED STAFF FOR 
TWO-SHIFT OPERATION 


DAY NIGHT 





Washmen 
Pickup 
Sorters 
Tumbler 
Preparing 
Shakeout 
Flatwork 
Dry-fold 
Pressers 
Janitor 
Supervisor 
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the production on such items as dia 
pers, gowns, towels, etc. 

Incidentally, the battery of new 
tumblers exhausts into a type of lint 
trap which I've never seen in a com 
mercial laundry but they're not un 
common in institutional plants. The 
exhaust is filtered through paper so 
that the lint remains on the surface 
The paper moves up continuously to 
present a fresh surface; at the same 
time it automatically rolls up the col 
lected lint for easy disposal. All you 
do is dispose of the old roll and 
replace it with a new one. Since no 
water is used in the system, the lint is 


dry 


Mechanize where possible 

Two sheet preparation girls use a 
mechanical sheet spreader to keep up 
with the ironer. Sheets are laid out on 
six portable racks fitted with swivel 
casters. Two feeders handle both large 
and small pieces, while one girl stacks 
sheets from the automatic folding de 
vice and two girls fold the small 
pieces. Immediately behind the ironer 
is a conveyor which carries the folded 
flatwork directly to the linen service 
department. This department is in an 
adjoining room which is 56 feet wide 


and 70 feet long. 


Linen service department 

The linen service department was 
recently placed under the supervision 
of the laundry manager. And the man 
ager is responsible for the 12 persons 
emploved here. 

There are two seamstresses, five 
surgery-pack assemblers, two bed- 
pack make-up girls, two men who 


Veu catwalk joins — existing 
elevator with 
level soiled-linen area in back 
catwalk 


from ceiling cost only a fraction 


serowce upper 


eround Suspending 


of estimate for installing neu 


ele vator 


make deliveries to the various units, 
and one woman who handles the of- 
fice and serves as a general supervisor 

Surgery packs are all ready for 
autoclaving upon delivery, with no 
extra handling necessary. 

The laundry department receives a 
daily census of patients to be served 
and two linen department girls make 
the rounds each day, checking the 
linen closets to insure sufficient stock 
is on hand for any emergency. These 


same two girls make up the bed packs 


Night-shift schedule 
The coming merger with Mount 
Sinai Hospital, which has no laundry 
facilities, will put an additional burden 
on Cedars of Lebanon’s laundry de 
partment. 
While many 


skeptical of the economics of two-shift 


plant managers are 


operations, there’s not much choice 


here since the laundry will have to 
“make do” with existing equipment 
for the time being. 

Mr. Wolf has worked out an 80 
hour operational schedule spread over 
a seven-day week. There are two 
shifts and each will work 40 hours a 
week. The second shift will get pre 
mium pay for evening and Sunday 
work. 

As the plan now stands, the first 
shift will work a straight five days 
from Tuesday through Saturday from 
6 a.m. until 2:30 p.m. The second shift 
will work from Sunday through Thurs 
day from 2:30 p.m. through 11 p.m 

These are just a few of the ways in 
which the laundry department has 
changed to keep its production paced 
to increased volume 
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New 
dustry 


film 
ready 


1961 


THOSE WHO SAW the previews of 
the laundry industry’s brand new mo 
tion picture at Ross, Gassney Studios 
in New York City, July 12, were well 
pleased with the results 

The new 16 mm film entitled “Fab 
ric Care Magic” was conceived and 
planned by the National Public Rela 
tions program for the Professional 
Laundry Industry. It replaces the now 
outdated “Every Day is Monday.” 

The film, produced by Arthur Lodge 
Productions, Inc., will be distributed 
by the National Association of Manu 
facturers as part of the “Industry on 
Parade” series. As such it will be 
shown as a public service on 255 T\ 
stations in continental United States 
and 63 stations overseas, during the 
next two years. The actual running 
time is 13% minutes to fill a quarter 
hour segment. Once the run is com 
pleted, the films will be made avail 


able for school use 


First films released 

A total of 52 black-and-white prints 
is being issued for television use and 
the first mailing has already (July 13 
gone out to stations from Burlington 
Vermont, to Seattle, Washington. 

No definite play dates are available 
although the stations are expected to 
televise the film within two weeks after 
the shipment has been received. Laun 
drvmen are being advised by AIL to 
contact their local stations to obtain 
the specific dates and times. Every 
plant should alert its customers to the 
play dates in their area and some may 
wish to buy tie-in advertising. 

While the black-and-white films 
have been prepared specifically for 
television, the film is also available in 
color for showings at high schools, 
colleges and public meetings. 

Color prints (16 mm) may be bor- 
rowed or purchased from the Mem- 
bership Department of the American 
Institute of Laundering, Joliet, Illinois 
The purchase cost to PR participants 
is $100 per color print. It’s exactly the 
same as the black-and-white version 
and runs 131% minutes. 

The film begins with a series of 
dramatic industrial shots which have 
come to identify the “Industry on 
Parade” series. An offstage voice be 
gins with the statement that industry 
in general currently spends more than 
$11 billion annually on research and 
development. Then the question is 


posed: How can small and medium- 


sized companies compete with the 
giants in such a league? And this starts 
our story 

Che professional laundry industry 
is cited as one of those in which the 
members have banded tog ther to look 
for ways to improve service to their 
customers 

The scenes of a tvpical plant were 
shot at the Westwood (New Jersey 
Laundry, although it is not identified 
The remaining shots were taken at 
the AIL in Joliet 
some of the staff people here including 
Lee Johnson, Anne Sterling and Mar 
tha Reed 

[he camera follows a piece of sci 
entific detective work through the lab 


and uncovers why one cotton shirt in 


You ll recognize 


a bundle came out brown while all 
the others came out sparkling whit 
it was the fault of a 


wash-and wear resin 


You guessed it 


The narrator adds that the shirt 
manufacturer could have avoided this 
problem by submitting the fabric to 
the Certified Seal Laboratory. 

The camera next moves to the Seal 
Laboratory to show some of the test 
ing procedures to which new fabrics 
are subjected. (It’s interesting to note 
here that some of the tests are not 
carried to completion—that is, you 
won't see the fabrics pulled apart as 
is usual in the tensile strength test 
for example. This was done purposely 


to avoid any suggestion of abuse.) 


Very well done 

The viewer also gets a chance to 
see some of the complicated and fas 
cinating machinery at the industry’s 
disposal. A shirt folding machine holds 
the spotlight in one scene and invis 
ible marking in another. No attempt 
is made to impress the viewer with 
the sheer tonnage of work handled. 

The narrator also stresses the fact 
that the majority of employees in 
professional laundries are women. The 
scene then shifts to Anne Sterling ad 
dressing a home counselors’ workshop 
session at Joliet. And it tells how these 
home counselors help keep homemak- 
ers abreast of fast-breaking develop- 
ments in a thoroughly up-to-date 
industry. 

The whole production is done in a 
very professional manner and should 
be a great help in popularizing the 
professional laundry industry’s story to 
the public at large. Be sure to watch 


for it and use it to full advantage. 
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Cissell’s new magnetic door latch is designed to close easily with light 
pressure. It’s quiet. ..shuts without a slamming noise. It holds door 
securely closed during drying operations...yet opens easily from 
the inside with minimum pressure. The New Cissell Magnetic Door 
Latch meets any and all local code requirements for “inside-open- 
ing” doors. It is now standard equipment on the Cissell Compact 
and the 36”x 30” gas fired dryers used in coin-meter laundries. This 
new magnetic door latch is another example of Cissell’s constant 
aim...to give our customers the finest in products and service. 


¢ He has complete information on 


Cissell dryers. ..and on the new magnetic door latch. W. M. Cissell 
Mfg. Co. Inc., Louisville, Kentucky. Pacific Coast Office, 4823 West 


Jefferson Boulevard, 
Los Angeles, Calif. CG CJ cS SS rl iL 








You benefit when you use Cissell equipment ... your customers do too! 


\ 
Ge CISSERL 


\ 


Left: Cissell 28’’x 30” Compact Dryer 
Right: Cissell 36’”’x 30” Dryer 
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The Keogh bill and you 


DEFERRED-INCOME pension plan- 
ning, with its attendant tax advan- 
tages, may soon be as much a reality 
for the unincorporated laundryman as 
it has been for the corporation. This 
may occur next year if legislation now 
pending in Congress is passed. 

The Keogh Bill, the proposed “Self- 
Employed Individuals Tax Retirement 
Act of 1961,” which was passed by 
the House of Representatives on June 
5, is designed to help unincorporated 
laundrymen, as well as other self-em 
ployed individuals, put aside part of 
their earnings for retirement. It would 
do so by giving them the favorable 
tax breaks obtainable in the past only 
under qualified retirement plans estab 
their em- 


lished by emplovers for 


ploy ees 


Tax advantages 

Briefly, these are the tax advantages 
that self-employed persons would ob 
tain under the bill: 

1. They would be permitted current 
tax deductions for contributions they 
make to retirement plans for the bene 
fit of- themselves and other employees 
covered by the plan. 

2. As “employees,” like other par- 





The Keogh Bill, having passed 
the House, is now before the 
Senate Finance Committee. It 
will probably be -taken up for 
consideration early in 1962. A 
letter to your Senator urging its 
passage may make available to 
you a retirement tax break and 
_a method of aiding your busi 
ness. 











Murray Malament is an insurance ex- 
pert specializing in pension and es- 
tate planning in New York City. 
After receiving an M.S. degree in ed- 
ucational psychology at the College 
of the City of New York, he taught 
for several years before entering the 
life insurance business in 1946. Many 
of his clients are CPA’s and he is a 
consultant to the accounting profes- 
sional in New York on _ insurance 
matters. 


ticipants, they would not be currently 
taxed on the buildup of values in the 
retirement funds. Since there would 
be no tax erosion on the investment 
dollars, the participants would have 


more dollars working for them. 


3. In general, they would be taxed 
only when and as benefits were re- 
them, 


ceived or made available to 


usually after retirement, when they 


would probably be in a lower tax 


bracket than they are right now 


The bill would distinguish between 
employers who have three or fewer 


employees and those who have four or 


full-time 


would contain other restrictions and 


more employees, and_ it 
qualifications. 
At the moment, the laundryman 


who is not incorporated is not an 


employee of his own firm and is thus 
denied the favorable tax treatment for 


his retirement savings now available 


to over 21 million employees. Even 


the lowest paid employee nets only 80 


cents on each dollar of additional cash 
pay 

By contrast, when the corporation 
sets aside a dollar for an employee in 


a pension plan, the employee receives 


a full one dollar credit for each dollar 


that his firm contributes on his behalf. 


What is more, the employee pays no 


tax on the investment plan earnings. 
Now what would the new bill mean 


to you as an unincorporated business- 


man? Is this a break for you and your 


business? The answer will depend 
upon a number of factors: Does the 
plan reqnire you to include your other 
employees as well as yourself? How 
many other employees must be in- 


cluded, and how much must be set 


aside for them? And, equally impor- 
tant, how desirous are you of prepar- 
ing for the retirement days of your 
valued employees? 

There is no doubt that a well-de- 
signed pension plan can attract and 
keep desirable employees, thus reduc- 
ing turnover, improving morale and 
adding to the efficiency of the work 
force. How much is this worth? 

{ Jaundryman, for example, who is 
permitted to contribute for his own 
benefit only may receive a maximum 
tax deduction of $2,500. Thereafter, 
his contributions will accumulate on a 
tax-free basis. Clearly, this plan is to 
his advantage and is a decided tax 
break. If he were to put away money 
now (before the passage of the Keogh 
Bill) for his retirement, he gets no tax 
savings on his current income tax and 
he is required to pay a tax on future 
interest earnings in his retirement 
fund. 

On the other hand, if the laundry- 
man has to include three or four other 
employees who are not especially valu- 
able to him and to the business, the 
arithmetic may not be favorable. But 
the actual answer in each individual 
case can be determined easily by com- 
pleting a simple form made available 
by tax advisers. 

Here’s a case in point. Mr. Jones, 
the principal in the Jones Laundry, 
was able to provide a pension plan for 
himself and all his employees on basis 
of no current cost to himself. He put 
$10,000 into the plan but, because he’s 
in a 57 percent tax bracket (52 percent 
Federal and 5 percent state), it actu- 
ally cost him only $4,300. 

The contribution made to his own 
benefit, however, was $5,000. Thereby 
he was really ahead by $700 on a cur 
rent basis. He was thus able to provide 
a plan for his employees and refer a 
portion of his own income to a later 
period when he is likely to be in a 
lower tax bracket. 

What about the incorporated laun 
dryman? He now has many more re 
tirement tax breaks that are even con- 
templated by the Keogh Bill. For 
example, pension payments he gets in 
a lump sum receive capital gains treat 

Continued on page 59 
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Coin-op growth continues 
despite obstacles 


Proposed N.Y. code 
requires gas masks at 
coin-op cleaneries 


In New York State the Department 
of Health has drafted a 
Regulation on coin- 


proposed 
Sanitary Code 
operated drycleaning machines to be 
added to Chapter IX of the State 
Sanitary Code. 

Some of the specific requirements 
of the new code include: physical 
separation between the customer area 
and the service area; floors must be 
impervious to solvent and curbed to 
a height sufficient to retain the entire 
volume of solvent in the system; a 
trained operator must be available o1 
on call at all times while the estab- 
lishment is opened; and a Bureau of 
Mines 
mask with canister for the solvent 


approved canister - type gas 
used must be provided in the service 
area. 
Industry leaders have been asked 
to express their views and ideas re 
garding these proposed standards and 


regulations. 





International union 
outlaws unattended coin 
operations 


The members of the Laundry, Dry 
Cleaning and Dye House Workers 
holding thei 


International Union 


quadrennial convention at Chicago, 
May 15-17, passed a resolution which 
will bring increased pressure to beat 
on coin laundry and coin-drycleaning 
operators. 

It was resolved that each local union 
“be instructed to institute immediate 
action on a city, county and _ state 
level, to outlaw the existence of unat- 
tended coin-operated laundries and 
drycleaning establishments, and to re- 
quire attendance at all hours of oper- 
ation at such locations and closing of 
such locations on normal days ot rest 
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such as Saturdays, Sundays and ob 
served holidays.” 

The general executive board of the 
International saw coin-ops as_ the 
greatest threat to job security, places 
that encourage crime and as sources 
of unfair competition to established 
businesses and their employees 

Earlier this year the local union in 
St. Louis moved to require attendants 
in coin-op drycleaning plants even 
though there were then no such es- 


tablishments in existence 





Coin-cleaning gains 
ground; Denver 
leads the way 


No one knows exactly how many 
coin-op cleaning plants there are in 
this country but it’s safe to say their 
number is increasing steadily. 

One company, well known to the 
industry, ran its own market survey in 
April of this year and found eight 
manufacturers in the field had sold a 
total of 592 coin-op cleaning units in 
82 locations 

The April issue of 


a special report on 


Appliance Man 
ufacturer carried 
coin-op drycleaning which showed 
that five manufacturers had reported 
a total of 601 coin-op locations in op 
eration the first quarter of this veai 
Take your pick.—Editor 

Looking to the future, the sam 
manufacturers predicted there would 
be anywhere from 20,000 to 60,000 
coin-op cleaning plants in existence 


by mid-1964, according to the AM 


special report. 


Denver, Colorado, is being called 
‘the coin-op drycleaning capital of 
the world,” and rumors suggest there 
are up to 100 coin-op cleaning plants 
in existence here 
tion of around 495,000. 


Our own investigations suggest the 


(It has a popula- 


actual number of plant locations is 


somewhere between 35 and 45 with 


possibly 250 to 300 individual units 
in operation 

Leonard and Stanley Orlin of Gi 
gantic Cleaners, Denver, are the larg 
est operators and are said to have 
been among the first in the field west 
of the Mississippi. Today the brothers 
have four coin-op cleaning plants and 
the fifth is scheduled to open within 
the next few weeks. 
Gigantic is 


Interestingly enough, 


converting — its from straight 


com-op to offer both coin op and pro- 


plants 


fessional service. Finishing units are 
being installed on the premises Che 
attendant will clean in the coin-op 
machines and press any garments the 
customer cares to leave 

The second largest chain is the 
Charlie 
three coin-op cleaning locations in 


Aurora, a suburb of Denver 


Chan operation which has 





Canada’s Supreme Court 
rules Sunday openings 
illegal but... 


The Supreme Court f Canada 
ruled that the operation of unmanned 
automatic coin laundries was illegal 


The court said the opera- 


on Sunday 
tion was an infringement of the Lord's 
Dav Act even though no one was a 
tualls employed 

In Toronto some coin-operated 
laundries remained open on Sunday 
in spite of the Supreme Court deci- 


sion. Police Commission Chairman 


( () Bick 


would be prosecuted. “Its not our 


doubted anv of them 
policy to hunt out violations of the 
Lord’s Day Act.” he said. He added 
that only the attorney-general’s office 


| \ po- 


can lav charges under the act 
lice officer can only give the ype rato! 
a warning 

Coin machines in apartment build 
ings will probably be able to operate 
on Sunday without breaking the act 


Continued on page 9 
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Have You 
Tried This 


by TED POLLOCK 


Tips for telephone thrift 


Numbers are elusive. Check the tele phone directory be 
fore vou dial, Wrong guesses, in most telephone booths 
cost you 10 cents ip1ece At home, overages raise youl 
phone bill 

Long-distance overtime soon runs into money. Instead of 
relying on your abilitv to “ad lib.” make vourself a con 
versational guide before you dial, by jotting down the main 
points you want to talk about. You'll be surprised at how 
many minutes this saves on a costlv call 

Long-distance trick. Place an egg timer next to the 
phone The hourglass kind works ona thre e-minute sche d 
ule, will warn you when your lowest-cost three minutes are 
used up 

Person-to-person can be economical. If the person you 
want to reach is not at home, the call costs you nothing 
\ station-to-station call is charged to you whether vou get 


the right party or not 


Formula for making a decision 


“Should I hire Jones?” “Where should we vacation this 


year?” “Is this the time to invest in stocks?” Decisions, cde 
cisions! Every day, we choose between alternative courses 
f action—sometimes wisely. sometimes ‘otherwisely ” JAl- 
though volumes have been written on how to make a de 
CISION, NO OTK has evel improved on Benjamin Franklin’s 
method. In his own words 

“My way is to divide half a sheet of paper by a line 
into two columns; writing over the one Pro and over the 


other Con. Then during three or four davs’ consideration 


[ put down under the different heads short hints of the 


different motives, that at different times occur to me. for 
or against the measure. When I have thus got them alto- 
gether in one view, I endeavor to estimate their respective 
weights; and where I find two, one on each side. that 
seem equal, | strike them both out. If I judge some two 
reasons con equal to some three reasons pro, I strike out 
five; and thus proceeding, I find where the balance lies; and 
if after a day or two of further consideration, nothing new 
that is of importance occurs on either side, I come to a 
determination accordingly.” 

Next time you find vourself perched on the horns of a 
dilemma, try Franklin’s approach. You'll be surprised how 


well it works! 
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Practical shorthand 


If you’ve ever attended a meeting where the ideas flew 
thick and fast... 
who threw a fistful of facts and figures at you faster than 


or been on the telephone with somebody 
vou could digest them or been confronted with half a 
dozen pages of information to COpys when your next ap 
pointment was just minutes away—then you are familia 
with just a few of the many occasions that make an agile 
pencil literally worth its weight in diamonds 

Many business and professional Men, discouraged by 
their inzbility to take notes quickly, too often rely on mem 
ory Results: embarrassing. oversights, precious time 
wasted in backtracking, costly errors 

To the rescue: a “quickie” training course in practical 
shorthand that can be mastered in minutes. There are just 
foun rules. 

1. Abbreviate. Almost every word in the English Jan 
Yuage can be shortened. Vowels in partic ular may be omit 
ted. For example, “Satisfied customers have made our rep 
utation” may be abbreviated, “Stsfd custs hv md r rep 
With practice, you will find that it is easy to train youn 
mind—and hand—to deal only with the skeletons of words 

: Leave out unesse ntial words. It’s seldom necessary 
to write down a word-for-word transcription of what you 
hear or read. Take the following excerpt: “I, for one, agree 
that the manufacturer’s right arm is advertising in all its 
varied forms: 1 Wspaper, Magazines, radio, teley Ision and 
direct mail.” None of the meaning is lost in this version 
which is only one third as long: “Mfr's rt arm is adv: paprs 
mags, rad, TV & dir ml.” 

3. Take advantage of natural abbreviations. Look at 
the keys of any tvpewriter and you'll find a host of symbols 
that can help you cut vour writing time: 4, %, # (num 
ber), ©, 8, ¢, @. Because of their pronunciation, certain 
letters and numbers may be substituted for common words 
b (be), r (are, our), u (vou), y (why), 2 (to, too). 4 

for). And don’t overlook the convenience of such old 
stand-bys as ic. (that is), e.g. (for example), c. (around 
about, approximately). Example: “Mr. Lewis is in Chicago 
and isn't expected back until about June tenth” becomes 
“Lewis in Chi. bek c. 6/10.” 

f. Adopt a system of letters for common words. Less 
than 100 words make up 50 percent of the average speak 
ing vocabulary. If you can devise a system of letters for 
the most common words, you've licked half your problem 
Many reporters use the following: f (from), w/ (with), 
w/o (without), xc (except), nst (instead), be (because ) 
h (he), w (we). Example: “He failed because he thought 
only of himself. Without empathy, we are doomed.” In 
“Practical Shorthand”: “H faild be h tht nly of hmst. W/o 
mpthy, w r dmd.” 

With time, you can work out your own shorthand tricks. 
refining and improving on the methods described above 
Try it! B4 uv no it, ul b ritng fastr thn u evr tht posbl! 
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SPEEDY SERVICE —The Landers Laundry, comprising a main plant with four separate branch depots, services the 
southwest section of Atlanta, Georgia. It maintains only two trucks for home delivery service since the cash-and-carry system 
accounts for almost 75% of Landers business. Recognizing the importance of time to a busy populace, the laundry does a 
flourishing business in a one hour dry-cleaning and a four hour laundering service, both based on the popular cash-and- 
carry system. Part of Landers high degree of efficiency can be attributed to employee relations. Employment terms range 
from five to twenty years with this company. Prosperity laundry aprons, too, are “old timers” at Landers, they have been 
used almost exclusively for the twenty years Landers has been in business. This is another example of how the fabrics pro- 
duced by Mount Vernon Mills and the industries they serve are serving America. 
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Main Office and Foreign Division: 40 Worth Street, New York, N. Y. Branch Offices: Chicago * Atlanta « Baltimore * Boston * Los Angeles 


Always look for this purple stripe in all PROSPERITY’ and ORIOLE* fabrics. It’s your 


assurance of fine performance and longer life in apron duck and cover cloth fabrics. 


PROSPERITY and ORIOLE purple stripe fabrics are available ONLY from these laundry supply jobbers: 


THE CARMAN CO., Denver, Col. * CARMAN-CONLEY, INC., Chicago, Ill., Indianapolis, Ind., Milwaukee, Wis. * CARMAN-MITCHELL-WING CO., 
Stoneham, Mass. * CARMAN OHIO CO., INC., Cincinnati, Ohio * CARMAN PITTSBURGH INC., Pittsburgh, Pa. * CARMAN SUPPLY CO., Cleveland, Ohio 
JOHN P. LYNCH CO., San Francisco, Calif., Los Angeles, Calif. * MORRIS & ECKELS, INC., Alexandria, Va., Norfolk, Va., Baltimore, Md. * MORRIS & 
ECKELS CO., Jacksonville, Fla., Atlanta, Ga. * OSMUND & CO., Portland, Ore. * ROCHESTER CARMAN SUPPLY CORP., Rochester, N. Y¥. * JAMES E 
ST. JOHN, Philadelphia, Pa. * E. J. THOMAS CO., Columbus, Ohio * THOMPSON-HAYWARD CHEMICAL CO.— CARMAN DIVISION, Forth Worth, Tex., 
Houston, Tex., Kansas City, Mo., Omaha, Neb., St. Louis, Mo., San Antonio, Tex. * H. D. TAYLOR CO., Buffalo, N. Y. 
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Budget payment plan for box storage 
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Fig. 1 (left). Budget plan notice that goes out with empty box is included in promotion literature. Fig. 2 (bottom right). 


ome” letter to interested parties is accompanied by . . . 


AN EASY PAYMENT charge plan in 
Salem 


dry, Salem, Massachusetts, has given 


augurated this year by Laun 


a real shot in 
Richard W 
the 


enabling customers to make 


its box storage volume 
the arm. According to 
Lutts, Salem’s sales manager, 
S¢ heme 
small weekly payments throughout the 
than settle their 


when the 


summer, rather box 


bills 


delivered in the fall, has produced bet 


storage garments are 
ter results than he anticipated 

The number of boxes turned in as 
of July J 
ing in) was already 10 percent higher 
It has 
reached the point where approximate 
Salem’s 


were availing themselves of this pay 


and there were more com 
than at the same time last vear 


ly 25 percent of customers 
ment service. 
this 


soliciting for its 


Early spring Salem began 
Fill-A-Box 
plan both in its call office and along 
Only 


the availability 


storage 


difference was that 
of a weekly budget 
payment plan was emphasized. When 


asked for 


the routes 


a customer and received a 


34 


Fig. 3 (top 


box, the carton contained a mimeo 


graphed form (see Fig. 1) suggesting 
the weekly payment plan at no extra 
charge. If the customer desired to take 
advantage of this payment system, she 
would simply check the appropriate 
space and place the form on top of 
her storage items. 

To ascertain the total charges, the 
contents of each box are marked in as 
they arrive at the plant. Then a letter 
(Fig. 2) 
which is attached a payment coupon 


book The booklet’s 


contains the customer's name and ad 


is sent to the customer, to 


(Fig. 3). cove! 
dress, account number, total charges, 
weekly payment, and date that first 
payment is due. 

The interior of the’ booklet consists 
of detachable 


pons worth a dollar apiece. These, to 


weekly payment cou 
gether with the weekly payment, are 
to the 


4 coupon stub that remains in the 


given routeman or the store 
girl 
booklet is the customer’s receipt. Un 
der the system, all budget payments 


should have been completed bv the 


“Wel- 


payment coupon book 
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time the garments are picked up or 
delivered in the fall. 

Since Salem figures that stored items 
will be cleared out by the middle of 
September, the total charges are di- 
vided by the number of weeks that 
the items are stored, depending upon 
the date the boxes are filled. Thus, if 
the total charge is $15 and the storage 
period is to be 15 weeks, each weekly 
would be $1 


panied by one coupon. If the charge 


payment and accom- 
is $30 over a 15-week period, the cus 
tomer would pay $2 weekly, accom 
panied by two coupons. In any case, 
the last payment should occur when 
the garments are finally picked up or 
delivered. 

Although Mr. Lutts concedes that 
the plan has sparked an increase in 
the number of boxes turned in to 
Salem, he can't yet tell how well his 
customers are keeping up with their 
payments. When the season is over 
and all returns are in, this may war- 
rant a follow-up by us to see how this 
experimental plan has worked 
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HOW DO YOU WANT TO EXPAND IN THE NEW, MORE PROFITABLE 
DRYCLEANING STORE BUSINESS? 


Open a new Store! There are over 
260,000 groceries, 229,000 eating places, 
206,000 gasoline stations and over 225,000 
beauty parlors and barber shops. There’s 
plenty of room for 75,000 more necessity-of- 
life combination coin-operated laundry and 
dry-cleaning stores. ALD can help you ex- 
pand, buy the equipment you need, and 
finance it for you. 


Add Drycleaners to your present 
store! Your laundry store business will 
e-x-p-a-n-d if you offer Westinghouse dry- 
cleaning as well as washing and drying. 
Your customers can save as much as $5.00 
to $6.00 a load. You'll attract more and bet- 
ter business as well as brand new customers. 


Coin-Op Drycleaners exclusively! 
There’s a place for the coin-operated store 
that offers coin-operated drycleaning exclu- 
sively. ALD can help you go into this lucra- 
tive business with the number of drycleaners 
to fit your market. No need to buy a battery 
of eight. Add more flexible Westinghouse 
Drycleaners as your business builds. 


Install Drycleaners on your routes! 
There are literally thousands of apartment 
buildings, schools, institutions, military 
establishments, hospitals, nursing homes, 
etc., etc., that have coin-operated laundry 
installations, and would welcome coin-oper 
ated drycleaners. And think of the thousands 
of hotels, motels and clubs where big profits 
can be made. 


Complete your service store! |f you 
now operate your own laundry service and /or 
drycleaning satellite store, and do your own 
finishing, you could realize far greater profits 
by doing most of your own drycleaning as 
well. All you need is a Westinghouse coin- 
operated Drycleaner or two. 


GET THE FACTS 
YOU INVEST! 


Read the new, fact-filled 20-page 
Progress Report: 


Coin-Operated Laundry & Drycleaning Stores. ’ 


store industry. 


IMMEDIATE 
DELIVERY... 


DRYCLEANING 
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How to cut lubrication costs 


LAST MONTH this space was used to demonstrate how a 
saving in gasoline bills could be made. There was no con 
jecture because it described a program put into operation 
by a large Western public utility. The effort did cut the 
cost of gasoline 10 percent. It is still in effect and it is still 
saving that amount of money. 

In a further effort to help you reduce delivery costs, this 
irticle will deal with some cost-cutting ideas in the lubri 
cation phase of fleet operation 

Perhaps the place to start is with motor oil, because the 
intervals between drain and replenishment are subject to 
widely varying opinions—and very few facts. At the mo- 
ment one large oil producer says to change oil every 2,000 
miles while other big refiners still stick with the 1,000- 
mile change. One of the largest manufacturers says to 


change oil at 4,000 miles 


When to change your oil 

There are just as many and just as widely divergent 
views among fleet operators, and perhaps with better 
reason. Fleet operators usually come about their opinions 
as a result of experience with their own trucks. Every fleet 
owner knows that conditions vary from fleet to fleet, and 
very few operators insist that their practice is necessarily 
right for another fleet 

During the last 20 vears the economics of draining and 
replenishing engine oil have changed radically, since the 
cost of oil has risen 50 percent. During the same period 
the labor cost involved in changing the oil has risen 400 
percent. Neglect of the labor cost involved can ruin the 
best calculations. Less frequent oil drains are the order of 
thé day unless they can be proved detrimental. There is 


little room for conjecture if the cost is to come down. 


Now we own the latest washer with a four-bundle capacity! 
Just think of the production we'll get, Fred . . . we can run 
all the competition out of business!” 
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Even so, you have to watch all the angles. Here is an 
example of a fleet which had stretched out drain periods— 
but without savings. The figures are taken from a large 
fleet of small delivery trucks. The vehicles have a 5-quart 
crankcase capacity. They travel a roughly 11,000 miles per 
vear. The exact mileage in most cases is within 500 miles 
of this figure either way 

In stretching out the oil drain periods some years before, 
this fleet started using the laboratory analysis method for 
determining oil drain periods. Samples were checked each 
month in each vehicle. Fleet records showed that the anal- 
ysis cost $1.28. To withdraw the sample and submit it to 
the laboratory gave a shop cost of $1.19 per month. To- 
Multiplied by 12 


this gave a cost of $29.64 per year pel vehicle. 


gether the cost per vehicle was $2.47. 


From the information thus gleaned, it was determined 
that the oil had to be changed an average of twice a veai 
Che shop cost for draining and replenishing the oil was the 
same as the cost of drawing samples. So twice $1.19 is 
$2.38 and the cost of 2% gallons of oil is $1.50. Added 
we have the figure of $3.88, to which we must add $29.64 
to get the total cost of drain and replenishment of oil in a 
truck for a year—and this figure is $33.52. The operator 
is paying $33.53 for 2% gallons of oil installed, which is 
the only way it is useful. This amounts to $0.003 per mile 

On the basis that this cost was a little high, a new pro- 
cedure involving a new drain interval was devised. With 
the new plan the oil was drained three times per yveai 
Thus, three times $1.19 plus three times $0.75 gave an 
annual cost for oil drain and replenishment of $5.82 or 
$0.0005 per mile 


were installed. No analyses was used. The general feeling 


For this cost 334 gallons of fresh oil 


was that the one additional change of oil compensated tor 
the assurance of the analysis 

The dates for drain and replenishment were set when 
anti-freeze was installed, when it was removed, and once 
at as near midway between as the regular periodic in- 
spection would permit. This practice gave some pretty 
positive dates for oil changes without interrupting service, 
because the vehicle has to have antifreeze at a certain 
time. In addition, it is pretty well recognized by most 
fleet men that the serious contamination of oil happens 
in the winter when the engine is running cool. Oil behaves 
much better in an engine that is running at normal oper 
ating temperatures. 

It seems pretty obvious that the relationship between 
the cost of the oil and the cost of labor would not remain 
constant if larger trucks were under consideration. With 
larger trucks the cost of the oil would be more important 
But while the cost of labor would go down percentage 
wise, it would not go down in cost per mile because the 
labor cost would be about constant. After all, a reduced 
cost per mile is what you are after 

The most certain way to reduce labor costs for per 
forming the various items of maintenance that must be 
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done periodically is to group them and do them all at 
once, as is customary in many preventive maintenance 
programs. While this is the surest way to cut the cost of 
draining and replenishing engine oil, it brings with it a 
number of practical considerations, and it may turn out 
that oil drain periods are not the most important among 
them. 

First among the rivals in importance is the availability 
of trucks for maintenance. This will depend upon the type 
of service the truck performs Some fleets do not work 
on Wednesdays, in which case this day becomes the 
prime time for preventive maintenance inspections. Others 
have no trucks in service on Saturdays and Sundays. But 
Sunday is largely a lost day so far as preventive mainte 
nance is concerned 

Very infrequently does a shop have the advantage of 
more than one full day of truck idleness. It is obviously 
impossible to staff a shop with enough help to inspect 
all of the trucks during one day of the week. This means 
spare vehicles are called for, and we all know the resis 
tance management will advance to idle capital investment 
Thus it becomes imperative to make inspections and lubri 
cations as infrequently as possible without incurring 


breakdowns and damage from lack ot adjustment 


Skip front wheel lubrication... 

One lubrication item that has been traditionally don 
with almost every inspection is the removal of front wheels 
for lubrication. In our own experience this is not only un 
necessary; it usually does more harm than good. In a 
metropolitan area it costs a fleet shop from $1.50 up to 
remove a wheel, remove the lubricant from the hub, r 
move and clean the bearing, and then reverse the process 

For this price the fleet shop usually buys trouble. In the 
first place, not one fleet shop in fifty has the proper equip 
ment for removing grease seals and bearings. There’s a 


firm that sells the equipment for removing and installing 


seals tor some very small Suln but te W sho] S | yught 
it. Pullers are required to remove bearing cups, and the 
cannot very well be inspected without being removed 
from the hubs. 

As a result of this lack, most mechanics driv: ut the 
seal with a drift punch and distort or scar it. They do not 
realize that the slightest nick on the sealing member can 


cause an incipient leak. When they push the bearing 


ye 
out it usually falls on the floor picking up dirt 
greasy surtace and perhaps getting distorted ir 

The dirt trom a mechanic's hands Can Tull 
but few shops have bearing pac kers which 
the lubricant must be worked between the rolle: 
The bearing manufacturers agree completel 
fore going The Vv preat h cleanliness but observe 
very little of it 

Working for years on the basis that if ther 
the lubricant is in the bearing, we have st 
moval of wheels. Our experience shows 
wheel bearing failures and a complete elim 
for this inspection item. Leaks can be seen 
assembly 

As a result the wheels are removed 
brake lining has to be replaced, and most b 
plates are provided with peepholes so the lining can be 
observed from the outside by anyone who will take the 
trouble to look. It is true that wheel bearing adjustments 
should be checked at each inspection but this can be 
done without removal. Radial and lateral runout of th 
wheel makes occasional adjustment necessai This car 


be done by simply removing the hub cap 


And rear axle checks 
It's not necessary for a mechanic to pull the 


on a rear axle and stick a dirty finger in the opening 


determine if the lubricant is up to level. If there is a leak 


Contin eo 


Laundry business trends 


New England 
May 6—0.6% 


New Jersey 


four weeks ended May 27 
Laundry route sales 


—1.0% less than last year May 13—1.0% 


Drycleaning sales 
—no change from last year May 20—2.3% 
Total sales 


—1.0% less than last year May 27—1.7 % 


New Jersey Laundry and Cleaning 
Institute 


AUGUST, 


less than last year 


more than last year 


more than last year 


( arruthe rs “<, 


New York 


four weeks ended 
May 27—0.2% less than last year 


Vf. R. Weiser ¢ 


more than last year 


Southeast 


May—1.4% less than 


Boston J. R. Wilson er ¢ 








— 
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Stretch paper-wrapped bundles at Little Falls Laundry, Little Falls, N. J., can take 


buse and handling before tearing 


How stretch paper shrinks cost 


New high-strength expansible wrap 
permits use of lighter weight paper 
and cuts down bundle bursting 


THERE'S MORE BOUNCE to the 
ounce these days at Little Falls 
Laundr Little Falls, N. J. Its 
laundry bundles are now being 
Wal pe d In a new shock absorb 
ing “extensible” paper that takes far 
more abuse before tearing than reg 
r kraft paper 
The new paper not only has the 
advantage of stretching, according 
to Robert Archibald, Little Falls’ 
sales manager, but this very charac 
teristic has enabled the laundry to 
use a 35 pound-weight paper in 
lieu of 40-pound kraft. Because 
the lighter weight paper is thinner, 
the laundry now gets 1,300 lineal 
ing teet of paper pe! roll, com 
with approximately 1,200 
roll on the kraft paper. 
cost is about the same 
Although the switch in wrapping 
paper has meant relatively little to 
its customers, the laundry has been 


able to ease its handling burden. To 


ul] outward appearances the ex- 


tensible paper is much the same as 
any other, but it can be hit harder, 
dropped further and wrapped 


tighter than kraft paper, and will 
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actually stretch from 10 to 15 per- 
cent before tearing 

The paper is manufactured by 
several mills on regular kraft paper 
machines, but the process involves 
a special device that compacts and 
curls the normally flat fibers. It is 
the uncurling of the fibers under 
pressure that produces the stretch 
effect. This enables the paper to 
withstand greater impact and be- 
come more puncture-resistant. 

Little Falls uses distinctive blue- 
colored paper in 36-inch-wide rolls, 
mounted on a shaft behind the 
wrapping table. Paper is automat- 
ically unwound when the operator 
pulls a lever. Another automatic 
control cuts off the unwound length 
and the operator wraps the bundle, 
which has arrived on a conveyor, 
tapes the ends and places the com- 
pleted bundle on a second take- 
away conveyor. 

If any testimonials have been re- 
ceived by management on the new 
paper, they have been from the 
route personnel who say they are no 
longer plagued by bursting laundry 


bundles 








Long-term sale — 
leaseback 
plan introduced 


A NEW PLAN, by which laundry 
and cleaning companies can sell thei 
existing plant and equipment and im- 
mediately lease it back for terms of 
from 3 to 12 years, has been an- 
nounced by Nationwide Leasing Com- 
pany, Chicago. 

The Nationwide  Sale-Leaseback 
plan was designed specifically for 
firms which have an overlarge invest- 
ment in fixed assets and whose growth, 
as a result, was being hampered by 
tight working capital. 

Special feature of the plan is that 
for selected laundry and_ cleaning 
firms it will be possible to sell, for 
cash, fully or partially depreciated 
equipment to the leasing company at 
greater-than-book value and lease it 
back. This is said to be the first such 
plan ever developed for the laundry 
and cleaning industry. Also a first is 
the inclusion of custom-built equip- 
ment and the availability of terms as 
long as 12 years. 

Every type of production and of- 
fice equipment is included in the 
leaseback plan. 

Features of the plan: (1) Equip- 
ment is purchased by the leasing com 
pany for cash at book value and for 
selected firms at even higher prices. 
(2) Equipment is immediately leased 
back to the companies for terms from 
3 to 12 years, depending on the 
amount and type of equipment. (3) 
No security deposit is required. (4) 
Level quarterly payments, unless othe: 
schedules are requested. (5) Custom- 
built equipment is included. 

Minimum amount that will be con- 
sidered under this particular plan is 
$25,000. There is no maximum. 

To qualify, a company must meet 
the following conditions: (1) Net 
worth of the company must be at 
least three times as much as the sum 
involved in the sale-leaseback, with a 
minimum net worth of $100,000. (2) 
The company must have a history of 
profitable operations. (3) An appraisal 
of the current value of the equipment 
involved must be submitted. (4) The 
company must show evidence of a 


competent management group. 
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‘The less | re-cover—the more | retai 


RE-COVER WITH THERMOTE 


Here’s how to economize — and increase production at the same time! Re 
cover your presses with THERMOTEX. 


In the first place, THERMOTEX doubles the wear. This means lower re 
placement costs ... longer life for padding . . . less time and labor required. 
And you can increase production with THERMOTEX because of its faster 
drying heat-conducting properties. THERMOTEX will not slip or shrink 
... needs no breaking-in. And it’s available in rolls at a saving — or in ready 

made covers. 

Economize now — recover with THERMOTEX from Kohnstamm — the 
most honored name in the textile maintenance industry 


NEW YORK 13, 161 Avenue of the Americas... CHICAGO 11, 11-13 E. Illinois St 
LOS ANGELES, (P. O. Address) 2632 E. 54 St., Huntington Park, Calif 


Foremost Manufacturer and Distributor of Quality Laundry and Cleaning Supplies 
ALAMEDA + ALBANY + ALBUQUERQUE + ATLANTA + BALTIMORE + BOSTON «+ BUFFALO + CINCINNATI « CLEVELAND « COLORADO SPRINGS + DALLAS + DAYTON + DENVER 
DETROIT +» FARGO + GREENSBORO + HOUSTON «+ INDIANAPOLIS + JACKSONVILLE »« KANSAS CITY, MO. «+ MEMPHIS «+ MINNEAPOLIS « NEW ORLEANS «+ OMAHA 
PHILADELPHIA + ST. LOUIS *« SAN ANTONIO « SEATTLE + TULSA 
FACTORIES: BROOKLYN, N. Y. » CAMDEN, N. J. » CLEARING, ILL. » CHICAGO, ILL. » KEARNY, N. J. » NEWARK, N. J. + LOS ANGELES, CALIF 
CANADIAN DISTRIBUTORS: EAST CANADA G. A HARDIE CO, 1093 QUEEN ST W., TORONTO 3, CANADA - WEST CANADA STANLEY BROCK LIMITED 145 MARKET AVE E , WINNIPE 


AUGUST, 1961 
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UNWRINKLED SHIRTS 

Bachelors Laundry Corporation in 
Los Angeles is owned and operated by 
Irving Tarnol and his sons Marvin and 
Bill. The volume is mainly family work 
ind they process a great many shirts, 
which means a parti ulan emphasis on 
minor repairs and replacing buttons to 
keep the customers happy. There was 
a problem of getting the shirts through 
the repair department with a mini 


im of wrinklir 


Pipe 

Frame 

Across the front of the repair table 
they fashioned a frame of half-inch 
pipe and anchored it with floor-flanges 
At the top of the frame they welded 
four 8-inch-high pieces of pipe with 
29-inch “dog legs” on top, over which 
to drape the shirts. In this way the 
shirts are held by the collars without 
undue wrinkling of the rest of the 
shirt 

After th 


lady places the shirt on a 


repair 1s completed the 
repall 
hanger and without getting up she 
hold-rail beside her 


hangs it mia 


table 


PIVOTING PANTS HOLDER 

Many plant owners rely on wooden 
horses at the wearing apparel units on 
which the operators drape the finished 
trousers and other flat pieces. This 
shuffling of this 
of the 


pe rators Cation ind otte n the aisle 


means a constant 


‘furniture’ to get in and out 


traffic finished work to be 


knocked to the floor and soiled. 


Causes 


The Tarnols solved this at Bachelors 
Laundry by installing simple pipe 
constructed holders at each = station 
On the aisle side of each wearing ap 
parel unit an upright 10-inch length 
of 114-inch pipe is held to the floo 
with a floor-flange. Into this a 1l-inch 
pipe fits with its top edge about on a 
level with the press platform, A 3-foot- 
long framework of half-inch pipe is 
welded to the top of the supporting 
l-inch pipe to hold the finished trous- 
ers 

Pivoting easily in the floor-mounted 
base, the device can be swung out of 
the way of the operator entering o1 
leaving the unit, and can’t be knocked 
over. It also is easy for the checker to 
remove finished work, and makes for 


a much neater plant 


AIR COOLING 

In any laundry there is always th 
problem of moving enough air to keep 
the employees comfortable. At Bach 
elors Laundry they picked up several 
used elec tric motors and then added 
inexpensive refinements to make them 


comply with safety regulations 


Metal supply drums were cut into 
8-inch sections with the front covered 
with chicken wire. Half-inch pipe was 
used to suspend the motors from the 
overhead joists by welding the sup 
porting pipes to U-shaped metal 
brackets which held the motors. Thx 
8-inch-wide sections of the metal sup 
ply drums used to hood the fan blades 
are held by horizontal pieces of half 
inch pipe bolted to the hood and 
welded to the 


coming down from the ceiling joists 


motor support pipes 


HANGER HOLDER 

Bachelors 
shirts that 
Keeping a sufficient supply of hangers 


Laundry does a lot of 


are delivered on hangers 


on hand at the shirt units was a prob 
lem until Marvin Tarnol thought to 
bolt a half-inch pipe to the top of the 
shirt cabinet so it extended out over 
the folder’s table beside it 
holds a lot of hangers and is within 


easy reach of the operator 


The pips 


FINISHED-UNIFORM RACK 
For better 


nurses uniforms, etc 


quality of hangered 


at time of de 
livery 
finishers at Bachelors Laundry with a 


it was necessary to prov ide the 


hanging place for these 
garments. With the wearing apparel 
presses positioned back to back it was 
a simple matter. A half-inch pipe was 


bolted to an overhead beam and a 6 


convenient 


foot length of 38-inch rod was welded 
to the bottom of this pipe so that 
ihout 3 feet of hanging space is avail- 
able to each of the finishers in an easy 


to-reach position 





NOT A WRINKLE 
IN THE BOX! 


MONAKCH 


ss nm Le. 


ORDER RELIABLE AS-PAC 


TRADE MARK 


ONE-PIECE automatic 
SHIRT BOXES NOW! 


e Easy to open... easy to close! e Available printed or plain 
e Saves inventory shelf space e Cuts packing time and labor 
e Strong double-wall cardboard 


. delivers all shirts in band- 
box perfect condition e For lay-down or stand-up collar 


e In four sizes and four colors 


SOLD NATIONALLY THROUGH DISTRIBUTORS 


* Good things come in Reliable packages! 


Reliable laundary supplies 


MANUFACTURERS OF FOLDING CARTONS & PAPERBOARD PRODUCTS 
7131 West 60th St. © Chicago 38, Ill. © LUdlow 6-3700 





For 
bo re ee ee ee 2. Loading Tubs fit snugly against washer for fast 
A OTRUX« Ex tracto? convenient loading. 
USETS .s.. 


Two 
Half-Slings 
are better than 
One 





3. Half-Slings attached to Lifting Ring ready to be hoisted 
out of Loading Tubs 





1. One Half-Sling is placed in each semi-circular 
Loading Tub 


4. The two Half-Slings are lowered, as a single unit, into 
extractor. 


You get more from BA mevcan 


American Laundry Machinery Industries Cincinnati 12, Ohio 





5. Half-Slings in position and Lifting Ring is nested inside ex- 
tractor basket, securely locked to locking post on basket cone 


6. Lifting Ring in position for dumping each Half-Sling indi- 
vidually. Operator pulls unloader which releases bottom tails 
of one Half-Sling. Weight of work opens bottom of Half-Sling 
and work falls free without pulling or tugging. 


Two Half-Slings instead of one Full Sling: 


¢ Simplifies and speeds up dumping of extracted work 
¢ Increases production by giving more extractor loads per hour 


It just doesn’t make sense to wrestle a huge extractor load around 
the washroom, especially when each hamper and each drving 
or conditioning tumbler will take only half of it! 


That’s why the NOTRUX Extractor’s new Half-Slings divide the 


load right from the washer. Designed to fit the semi-circular Loading 


Tubs, each Half-Sling is filled with half of the extractor load. The 

two Half-Slings are hoisted as a single unit into 

extractor. Each Half-Sling is dumped independenth 

it’s no coincidence that one-half of the extractor | the right 

capacity for most hampers, and most drying or conditioning tumblers 
Now you can have all the advant iges of sling operation plus the 

unusual convenience afforded by American’s new Half-Sling design 
NOTRUX Extractors can be converted to sling operati 

in your plant while your crew is out to lunch. Ther 

to wait any longer. Call your nearby American repr 


OI mail the coupon for compl ‘te information 


American Laundry Machinery Industries Cincinnati 12, Ot 


Send complete information on the new Half-Slings for NOT 
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Mr. Laundry Industry: Fred McBrien 
of the 


handshake 


from one 


gets a hardy 
thousands of friends he 


has made in his 45-year laundry career 


Fred 
Ray Kroll, Sr 
Philade lphia 


McBrien 


of 


at 


Trib- 


info! 


100 laundrymen 
allied 


and union officials from Pennsylvania 


MORE THAN 


fessional 


pro- 
associates, tradesmen 
and surrounding states gathered at the 
Midday Club in Philadelphia, July 19, 
to pay tribute to Fred W. McBrien of 
Holland Laundry. 

Che testimonial dinner honored Mr 
McBrien’s lifelong service to the in 
dustry and his most recent success as 
the 


Laundering’s 


leader of American Institute of 
Legislative Committee, 
which managed to retain the industry's 
exemption from the provisions of the 
new Federal Minimum Wage Law. 
Mr. McBrien 
with the Holland Laundry in 1915 and 


since then has held just about every 


became associated 


top office that the industry can offer 


Fred McBrien testimonial 


on a local, state and national level, He 
AIL (1949- 
and instituted the Young Men’s 


served as president of 
1950 
Conference during his administration. 
He was secretary of the Pennsylvania 
Laundryowners Association for 14 
years and its president for two years 
He was also president of the Phila 
delphia Laundrymen’s Exchange for 
three 


ships and directorships on industry 


vears. He has held chairman 
committees too numerous to mention. 
During the past 15 years he has been 
active in the industry’s legislative bat 
tles on Capitol Hill and has personally 
testified at Congressional hearings on 
three or four occasions 

The formal program included trib. 
Arthur E. Gelnaw, 
Institute of Laundering 

Harold AIL’s 


representative, told about some of the 


utes by American 


Howe, Washington 
Congressional personalities they had 
met and explained how the battle had 
been won against tremendous odds. 
George Y. Klinefelter of Elite Laun- 
dry, Baltimore and Washington, D. C., 
gave a humorous treatment of a brief 
McBrien 
before a Senate subcommittee repre- 
senting Holland Laundry and Associ- 


allegedly presented by Mr 


ates, Associates, Associates, Associates 
(Mr. McBrien 
grandchildren. ) 

Other speakers included Allan Kei- 
per, Keiper’s, Inc., Stroudsburg, presi- 
dent of the Pennsylvania Laundryown- 
ers Association; John Campbell, 
Modern Laundry, Philadelphia, and 
Kenneth Souser, attorney for the 
Laundry Board of Trade of Philadel 
phia. 

There were congratulatory 


has four sons and 23 


letters 
and telegrams from industry leaders 
throughout the United States and Can- 
ada. And the California Laundry and 
Linen Supply Association sent a 
plaque as a token of esteem and ap- 
preciation for his services. A second 
plaque was also presented to him by 
the Laundry Board of Trade. 

Mr. McBrien was quick to point out 
that he could not have possibly won 
the legislative battle by himself, and 
respectfully credited all who worked, 
wrote letters and gave moral support 
in this endeavor. “I want to thank you 
on behalf of the hundreds of men who 
had a hand in this success,” he con 


Appreciative Audience: Laundry and allied tradesmen gathered from a 


hundred miles around to honor one of the industry’s outstanding spokesmen cluded.—Henry Mozdzer 
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Will we see you there? 


Most progressive laundrymen interested in main- 
taining the high professional standards of quality 
demanded by consumers are planning to attend 


the big 


Cleveland Public Auditorium 
Cleveland, Ohio 


September 29, 30, October 1, 1961 


Manufacturers will show booth after booth of the latest in equipment 
and supplies essential to the most efficient production and the high- 


est quality of service. 








Your preview of this 
important exhibit 
will be the 


of 


THE LAUNDRY JOURNAL 


466 Lexington Avenue New York 17, N.Y. 





CONVENTIONS 





Nearly 250 attendees were treated to interesting North Carolina program 


Tarheels stress merchandising, management 


Ed Stalvey, reelected president, reported 
on TV and radio commercials made by 
local Charlotte group 


THE TWIN THEMES of sales pro- 
motion and business management ov 
cupied an important place on the 


recent convention program of the 


North Carolina 
derers and Cleaners. Nearly 250 mem- 


Association of Laun 


bers and allied tradesmen attended 
the June 21-22 meeting held at the 
Jack Tar Durham Hotel in Durham 
4 Pe OF 

Although a number of well-known 
personalities studded the two-day pro 
gram, the association’s president, Ed 
Stalvey of Charlotte, drew perhaps as 
much attention as any of the “outside” 
speakers. His presentation consisted 
of the first industry showing of a new 
series of television and radio laundry 
commercials recently made by_ the 
Charlotte 
Club, of which Mr. Stalvey is a mem- 


Launderers and Cleaners 


ber 


The series of nine spot commercials 


AUGUST 


of varying lengths, leaning heavily on 
feminine appeal and each containing 
a pleasantly hummable musical jingle, 
cost over $20,000 to produce 

ing to Mr. Stalvey. They ar 


made available to any interested aSsoO 


ACC ord 
being 
ciation or individual as a complet 
or partial package and, Mr. Stalvey 
declared, the proceeds from such sales 
would be used to finance the produc 
tion of additional commercials. His 
Charlotte group hopes to sell as many 
as 100 sets of commercials at approxi 


mately $450 per package 


Selling starts with staff 

On the drycleaning side, the prin 
ciple of “sell” was further espoused by 
Jack Ireland of Caled Products, al 
though his approach was through bet 
ter quality. Mr. Ireland insisted that 
management’s first obligation is to sell 
and train employees on their own jobs 
before they can help you sell your 
service to the public. All the good 
advertising in the world will go for 
naught unless you first sell your em 
ployees on taking pride in their work 

Bill Browne, public relations dire¢ 
tor of the National Institute of Dry- 
cleaning, also pursued the subject of 
management's obligations in sales 
training, although on the counter and 
route level. He discussed what the 
salesperson must do to break down 
customer fears and the misguided pub 
lic image of drycleaning. He referred 
to a series of sales bulletins being is 
sued by NID to help teach sales per- 


sonnel, and showed one of a three-part 


NID sponsored sound-slide 


sales training films on ways that coun- 


series of 


ter and route people may turn typical 
customer objections into profits 

And from the American Institute of 
Anne Sterling, national 
tackled the problem 
of sales from the public relations an- 
gle. She 
laundries had established a better rap 


Launde ring 


home counselor 
related how a number of 


port with the public by “feminizing” 


their images. Her case history exam 


concerned with 


laundries hiring female home counsel- 


ples were largely 
ors to handle customer inquiries, run 
plant tours and contacts with stores 
newspapers, TV and radio 

Che responsibilities of management 
were further outlined by Emol Fails 
of Fails and Shepherd, Raleigh man- 
consultants, and T. Carl 
Brown, state supervisor of distributive 
education, North Depart- 
ment of Public Instruction. Mr. Fails, 
in his talk “Managing for a Profit,” 


said that good managers know what 


agement 


Carolina 


factors produce wealth and how to 
control them. He explained the princi- 
ple of “followship” by saying that em 
ployees reflect the feelings and atti 
tudes of management. Tell you 
employees what your plans are and 
what you're doing so they may have 
a proprietary interest in your business 
Mr. Brown described the various free 
training courses available for manage- 
ment, routemen and counter personnel 
through his department. 

Coin-op drycleaning was certainly 
not overlooked. O. Wade Clanton of 


47 





Du Pont showed a film on Valclene, 
his firm’s recently announced coin-op 
drycleaning solvent designed to cut 
to a third the time of the cleaning 
cycle now employing perchlorethyl- 
ene. He predicted that by 1970 coin- 
handle 4.4 billion 


ops alone will 


pounds of drycleaning, double what 


regular drvcleaning turns out now 


However, quality-minded drycleaners 


prosper and_ their share FOR HOME 

A home counselor seminar held at AIL was recently completed by 20 women 
Shown in the photo are the home counselors who attended the seminar, and the 
three Institute staff members who served as instructors. They are (first row, left to 
right): Margaret Vaughn, Norman Laundry and Dry Cleaning Company, Decatur, III.; 
Elizabeth Lloyd, Ideal Launderers and Cleaners, Bloomington, Ind.; Mae Reilly, Do 
mestic Services, Inc., Kankakee, Ill.; Lillian Baker, Elite Laundry and Dry Cleaning 
Baltimore, Md.; Helen Holmes, Colonial Fabric Care Services, Pawtucket, R. I.; Ellen 
Day, Westwood Launderers-Cleaners, Inc., Westwood, N. J.; Terry Hall, Las Vegas 
Laundry and Cleaners, Las Vegas, Nev.; Janet White, New Process Laundry and 
Cleaners, lowa City, lowa; Jo Boyd, Borger Laundry, Borger, Tex.; and Jane Griffin 
Killip Laundering Company, Albany, N. Y 

In the second row are Judy Patrick, Adamson’s Laundry and Cleaners, Brazil, Ind.; 
Thelma Thompson, Ideal Launderers and Cleaners, Bloomington, Ind.; Elizabeth Lev 
enson, Jackson Steam Laundry, Jackson, Miss.; Marie Odegard, Odegard’s Laundry 
and Cleaners, Western Springs, III.; Mae Ellen McArthur, Northington Laundry, Inc., 
Tuscaloosa, Ala.; Jeanette Finley, Huebsch Laundry Company, Eau Claire, Wis.; Jo- 
anne Schield, Eureka Laundry and Dry Cleaning, Liberal, Kan.; and Dorothy Corwin 
| - pas - 1 Corwin Cleaners, Inc., Des Moines, lowa 
this service they are only methods In the third row are Amanda Kalis, Robertson's, Inc., Saginaw, Mich.; Frances 
Tumbleston, Ideal Laundry and Dry Cleaners, Charleston, S. C.; Martha Reed, AIL; 
Helen Horn, supervisor, Certified Seal Laboratory; and Anne Sterling, director of 
consumer education for the professional laundry industry 


will also 
should reach 10 billion pounds by 
1970. Only those professional cleaners 
who skimp on quality and service will 
suffer. 

Although the pros have a chance to 
increase their incomes by adding coin- 


op Mi 


prove normal service and then make 


Clanton urged them to im 


a decision on coin-op only in light of 
theif own needs. He said the new 
coin-op equipment and solvents are 


not in themse lves reasons tor adding 


Consumer reaction 

Rounding out coin-op coverage at 
the meeting was a review of consume) 
reaction to coin-op drycleaning made 
in the field by Dorothy Lyle of NID 
Although the photos and taped com 
ments revealed some favorable com 
ments trom coin-op users there were 
also complaints about quality and the 
lack of personal advice at unattended 
establishments 

Rounding out the convention pro 
gram were talks by Rodger Jackson 
managing director of the Laundry and 
New officers and directors, left to right, back row: Directors George Ripley, Gareth 
Gillis, Allen Corfee, Earl Ryan, Ernest Kelley, Jack Landale, Jr.; Lucien Libarle, 
treasurer; Jim Foasberg, president. Front rou Stubby” Newman, M. W. Serrott 
directors; Herb Kitto, president-elect; Mark Gammett, vice-president; Stuart Case 


director. New secretary Ed Breitbard not in picture 


Cleaners Allied Trades Association, on 
cooperation between the allied trades 
and the laundry and drvcle aning asso- 
ciations; C. M. White, NID directo 
from Columbus, S. (¢ on manage 

ments need to adapt its thinking to 
i changing society, and a panel on in 4 

surance, The attendees also learned Fun in the sun 
that the North Carolina legislature had 


Chemicals Corporation 


just approved an increase from ] per GOLF was the theme of the 48th an W vandotte 
the outstanding speaker, 


cent to a total of 3 percent on its nual convention of the California was easily 
Laundry and Linen Supply Associa- with his talk entitled “A 
Selling According to Mr. Anderson, 
a launderer’s success is based on offer- 


gross receipts sales tax on laundry {eturn to 


and drycleaning service tion. That’s understandable, since it 

While Ed Stalvey and (¢ \\ took place at the Del Monte Lodge 
Grimes were reelected president and in famous Pebble Beach, California 
Held the first four days of the week, 


rather than over the customary four- 


ing his customers good quality, good 


sergeant-at-arms, respectively, H. E service, and a knowledge of what they 


Miller, T. Manly Honeycutt and Jim 


Herritage are the new vice-presidents 


want. 
day weekend, the meeting was en Advertising must be consistent, h« 
said, not hit-or-miss, even though you 


get to feeling that everyone in your 


joved by 285 registrants. 
Actually, the 
stressed selling and the lowering of 


New directors chosen are George Vick. 
Jimmy Beck, Harrison Bullard, Mor- 
ris Jones, James Dix, Mac Wellborn 


business meetings 


town knows the services vou offer 


and Ernest Roper, Jr.—Jerry Whitman 
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operating costs. Richard Anderson of 


Continued on page 58 
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WASHER-EXTRACTOR 
WITH AQUA-SURGE 
pendable, fast performance. Leader 


REVERSING WASH in quality standards, yet competi 
ACTION tively priced; up to 50-lbs. dry weight 


MODELS M3750 — T-3750 
GAS HEATED DRYER 


Underwriters’ Laboratories listed. De 


capacity. 
VARIG U YY BIFFY Y 
GAS HEATED DRYER 


Economy price and performance 
high dry efficiency. Quiet gear trans 
mission; meter or timer controlled 


Available in coin operated model 
with drop coin meter; also in 
manual models with dual wash 
cycles. All stainless steel cabinet 


and interior; 25-lb. capacity 


Available 25-50-75-100 pound capacities, manual or automatic controls, pedestal and cabinet 
models, including 25-lb. Twin. Features Cook One-Dial or Keymatic controls, with or without 
electric supply injector. 


Pedestal models WASH 
ETTES S-25, S-50 ex 

a. . 
° cellent for quick service 
shirt laundries, cleaners 


Rugged, heavy-duty @ 
Models S-75 and S-100 
WASHETTES for larger 
laundries, hospitals, 
hospitals, etc etc., gives continuous, 


Fully automatic 
Coin - Operated 
WASHETTE, regular a 
reversing wash = \ 
action, heavy duty (rex motels, 
25-lb. capacity in Ne | High volume, high qual 
= ity for commercial de 
pendability 


economical 
faster operation, with 
high quality work 


service, 


deluxe stainless steel 
cabinet 


TESTED. (wSPECTEO a 
TESTED. INSPECTED AND STEO 6Y UMDERWai Tens 
at s 


STED BY UNDERWRITERS 
ABORATORIES. INC 


~ 


TESTED AMD ClaTiFiE 


CABINET MODELS 


CERTIFVE DIAN 
STANDARDS ASSOCIATION 
TeSTi00 


Cank 
EXTRACTORS 


Heavy duty extractors in i , ] 4 
stainless steel and available . — + 
PLUMBING 


in 20” and 26” models 


Stainiess steel satin finish | 


offer long life 
and trouble-free per 


formance. 


THE WASHETTE LINE GIVES YOU QUALITY, ECONOMY, DEPENDABILITY 


ELECTRICAL PACKAGE 


Convenient, fast installation for utilities 
Comes complete; all steel construction. In- 
cludes water lines, soil pipe and electrical 
circuit. 


cabinets, ideal for in-line in- 
stallation in D-25, D-50 and 
Twin 25 Models. Same high 
quality performance of Wash- j 
ette S-models 


a 


Matched Equipment for your laundry needs! 


For illustrated brochure and name of nearest distributor, write 


‘oreoke) Gay va ills Sateen te 


SUBSIDIARY OF ALD, INC. 


WASHERS ¢ DRYERS e 


EXTRACTORS e 


WASHER-EXTRACTORS 


e P.E.P. 


4301 S. Fitzhugh Ave.—Dallas 10, Texas—Phone HAmilton 1-2135 





in the 


works for 


SEPTEMBER: _ the greatest editorial 
package of profit-preserving information 








ever offered to the 
Le laundry industry— 


WAYS 
TO CUT 
LABOR COSTS” 


...a USable master checklist of ideas which can be 











applied immediately to preserve profit margins in 
any kind of laundry operation. Plain talk that de- 
scribes and explains in detail how laundry execu- 
tives can apply 63 proved cost-cutting ideas to their 


own situations. 


In the September issue— 


THE LAUNDRY JOURNAL’s 
1961 GUIDEBOOK ISSUE 





EDITORS OF THE LAUNDRY JOURNAL 
take a long hard look at the indus- 
try’s mumber one problem: The _ vital 
necessity of working out costs in the face 
of Minimum Wage Legislation and con- 
stantly increasing wages and increasing 
prices. 
Now, after more than a year’s planning 
and research by the entire editorial staff, 
here’s the culmination of their work— 
a history-making GUIDEBOOK issue that 
can mean the difference between tangi- 
ble success or eked out survival for laundry 
executives caught in the profit squeeze. 
The September issue will deal candidly and 
realistically with the problem that is now 
of major concern in Family Laundries, In- 
stitutional and Industrial Laundries and 
Diaper and Linen Supply services. 
Here’s just a portion of this unprecedented 
line-up of information: 
IDEAS—a goldmine of practical new meth- 
ods used by progressive laundry operators 
to level out and control this big basic cost 
. and how to plan ahead for eventual 
increases. 
CASE HISTORIES—from all sizes and types 
of operations to show what others have 
done to increase profits and operating effi- 
ciency .. . also gives a checklist of dozens 


of cost-cutting ideas frequently overlooked 
in day-to-day operations. 
INSPIRATION—financial and non-financial! 
incentives that really get employees work- 
ing to boost production . . . tells how to cut 
training time and costs . . . and how to re- 
duce costly turnover. 

Plus THE LAUNDRY INDUSTRY’S 
ONLY STANDARD BUYERS’ GUIDE 

A Complete Directory—listing over 15,000 
items in— 

THE CLASSIFIED DIRECTORY—aj| kinds 
of laundry equipment and supplies, with 
the manufacturer of each 

THE TRADE NAME DIRECTORY—alpha- 
betical listing of trade name products 
THE MANUFACTURER DIRECTOR\ 
alphabetical listing of manufacturers’ home 
offices and addresses 

THE LOCAL BUYERS’ DIRECTORY—geo. 
graphical listing of manufacturers’ branch 
offices, distributors and jobbers, arranged 
by states and cities 


All this and more in the JOURNAL’s 1961 
GUIDEBOOK .. . plus the regular features 
and departments that have made THE 
LAUNDRY JOURNAL a national reading 
habit among alert, progressive laundry 
executives. 


THE LAUNDRY JOURNAL, 466 Lexington Avenue, New York 17,N. Y. ORegon 9-4000 


The September Guidebook will answer the 
industry’s most critical single question— 


How Can Laundry Executives 
Ease the Profit Squeeze? 








—with 63 practical, tested answers... 


the September issue. 








an exciting, vital editorial package in 





MERCHANDISING 





ADVERTISING 





Be modern—advertise 
with gas 

Down in Savannah 
R. E. McKim is really 


gas He got himself a gas sign— 


plantownet 


“cookin’ with 


said to be the first in the state of 
Georgia—to advertise his plant and 
Keep pace with the times. 

What? You thought gas was on the 
way out? Well, it ain’t so. The gas in- 
dustry not only sells and_ services 
three times as many kinds of equip 


it did 20 years ago, but is 
| 


ment as 


ig revival of the light 


Want to get your price? 

You may have to invest in a new 
location to do it—at least that’s what 
one Southern plantowner discovered. 

His company opened a new family) 
laundry plant outside its regular trad- 
While in the mood for 


change, the company also decided to 


ing area 
its shirts in cellophane (at an 


Wrap 


52 


Multiple towel stand 
answers objections 


Since some of its larger prospective 
customers for continuous towel serv- 
ice lacked wall space or preferred not 
to hang a line of cabinets on existing 
walls, the California Laundry, Dry- 
cleaners and Linen Supply Company 
of San Diego had to come up with an 
answer or lose the business 

The challenge was met by develop- 
ing a free-standing unit which could 
be set in the center of a room. Ed 
Breitbard displays the unit, which sup- 
ports four dispensers with the base 
serving as storage cabinet for addi- 


tional towels. 


ing market. During the past 12 
months, the industry sold more gas 
lamps than in any year of the so 
called “Gaslight Era.” 

The sign at Best Laundry measures 
3 by 4 feet and is made of glass 
[Illumination is provided by 12 natural 
gas burners set in three rows inside 
the sign. An automatic device, like a 
lightmeter, turns up the burners as 
it gets dark and dims them in sun- 
light 

The gas burners are like those used 
in outdoor residential lights in nearby 
Trustee Gardens—a new redevelop- 
ment project in what used to be the 
heart of Savannah’s old gashouse dis- 
trict. 

In remodeling his newly acquired 
plant to provide drive-in service, Mr. 
McKim felt a gas sign would be in 
keeping with the tenor of the district. 
He also uses four gas lights for pur- 
poses of decoration and to illuminate 
his call office at night. 

Mr. McKim feels the publicity his 
plant has received more than justifies 
the gas sign installation 


increased cost of 10 percent more for 
packaging) and raise its shirt price 
20 percent. 

The shirts did well in the new fam- 
ily plant but when the price and pack- 
age were changed in the old-estab- 
lished plants the customers didn’t go 
for it. 





THE button 
trap 


SCENT-IMENTAL: She can now buy 
him a necktie impregnated with a pin 
odor that is guaranteed to last and 
last. It's sold under the name “Scent- 


sational. 


ONE WAY: In the town of Bridge, Eng 
land, some of the residents have peti- 
tioned the local council to rename 
their road. The citizens here find the 
present name—Laundry Lane—objec- 


tionable 


COME COME: New York City’s newest 
luxury hotel is supposed to have th 
finest and most beautiful appointments 
notes— 


available. One press release 


“Even the laundry bags could be 


framed and hung behind a sofa.” 


QUOTABLE QUOTES: The compose: 
Rossini, in one of his boastful mo- 
ments, is credited with saying: “Give 
me a laundry list and I'll set it to 
And who was that popular 
politico of a few years back who used 


music.” 


to brag—“I could run on a laundry 
ticket and win”? 


HOT AND COLD: The Multnomah Ho- 
tel in Portland. Oregon, is currently ad- 
vertising free shirt laundering service 
for its guests. One ad features the ho- 
tel manager wearing shirt and eye 
patch in the manner of the Hathaway 
shirt ad. Copy mentions the hotel will 
launder the patch as well as the shirt. 


LAYAWAY PLAN: Early in his business 
career, the president of the Sheraton 
Hotel chain recalls he had speculated 
in buying paper suits for resale. Al- 
most got stuck with 39,000 of them, 
too, until an enterprising undertaker’s 
supply house recognized their potenti- 
alities. 


FARSIGHTED: Superior Laundry of Ar- 
lington, Massachusetts, passed out 
bundle inserts to its customers this 
June showing Santa Claus in all his 
cold weather togs with this message 
—*‘Season’s Greetings. Drive carefully 
over the 4th, we want you with us in 
December.” 
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SEEN 
AND 
HEARD 


Ileard a college dean 


that our 1960 business * 


recently say 
recession Was 
me of the most profitable in history 
Oddly enough, while 
ment figures have been at their highest 
since 194] 
employed than ever before 
A 


Manufacturing Co.. long 


S. unemploy 


more people have been 


The Singer 
known for its sewing machines, is cur- 
rently selling refrigerators and home 
laundry equipment through its outlets 


in France and Italy. The results have 


been so encouraging that the organi 
a closer look at the 
U.S. market for these products 

A 

1962, each merchant 
Montana 
$100 


zation 1s taking 


Effective July | 


issuing trading stamps in 


will be required to buy a 
license and pay percent on gross 
receipts to the state 

A 
Still looking for new markets. the 
Linen Supply Association of America 
came up with another idea which was 
displayed at its national convention— 
a cloth venetian blind that can be un 
wound as a_ single strip for easier 
cleaning 

A 
\ children’s record about the profes 
laundry 


sional industry has been 


Folkways Records of New 


31 


It’s a 33 


issued by 
York City. 


minutes. The company is prepared to 


3 disc running 6 


issue the same record at 45 r.p.m. at 
a quantity discount to those interested 
In using it as a promotion item 
a 

A surprising number of drycleaners 
are interested in cooperative ventures 
to explore the potential of coin-oper- 
ated drycleaning stores. The banks 
seem to favor it, too, as a means of 


better protecting their investment 


The American Home Economics Asso- 
ciation is urging the U. S. Department 
of Agriculture to look into the problem 


of why garments made from new fab 
rics and finishes turn yellow during 
laundering 

Consolidated Laundries Corporation 
sent a dividend insert to all its stock- 
noting that “the 


World 


to visiting professional 


holders June 1 


Largest Launderers in the 
played host 
laundrymen and drycleaners from all 
over the world.” The list included 20 
countries “from the White Cliffs of 
Dover to the China Seas.” 
A 

Studies on the bacterial contamination 
of bedding in a surgical ward under 
nonepidemi« conditions revealed l 

that mattresses did not appear to be 
important reservoirs of staphylococci 
the use of plastic covers swabbed with 
in antiseptic detergent was considered 
an acceptable cleansing procedure 
2) linen and bedside curtains became 
contaminated but did not present 
much of a problem because they could 
be laundered at high temperatures 
blankets 
contaminated with staph progressive¢ ly 
them 
eight 
weeks, the degree of contamination 
was not heavy—The New England 
March 30, page 


3) while the number of 


increased until 80 percent of 


were positive at the end of 


Journal of Medicine, 
625 
The Governor of New 


York 


urged residents to guard against wast- 


state 


ing water if they are to avoid ration- 
ing. He said water was an increasingly 
scarce commodity and, “unless we 
take steps to conserve our supplies, 
we may well face critical shortages 
of water within the decade.” 
A 

A survey of 100 companies made by 
the Savage-Lewis ( orp. of Minnesota 
under- 


showed that vice-presidents 


stood only 67 percent of messages 
from boards of directors or top man- 
unde 


Plant 


percent and 


agement. General managers 


stood even less—56 percent 


managers grasped 40 
foremen absorbed 30 percent. A mere 
20 percent of the original message 
finally filtered through to the workers 
a 
Conceding to members’ wishes, the 
Diaper Service Industry Association 
now offers a 20-wash test bundle even 


though the 50-wash is still considered 
superior in terms of information to be 
gained 

A 
All Diaper Service Industry 


tion members now have a zone of in- 


A ssocia- 


hibition test for the presence of a 
bacteriostatic agent made as part of 
their regular Bacteria Test Program 
This is another step in the program 
of instituting compulsory antiseptic 
testing as a requirement for membe1 
ship in DSIA 
2 

Linen suppliers will be interested in a 
station on Interstate 
Ashtabula, Ohio, 


which last month began serving vend 


new gasoline 
Highway 90 > near 
ing machine-dispensed, radar-heated 
individual frozen food items in a 


restaurant without cooks 


a 
Results of tests made by the U. S. De 
partment of Agriculture’s Agricultural 
Research Service proved to be quite 
enlightening. They sought to deter- 
mine whether home laundering would 
remove various kinds of bacteria from 
cotton, wool or acetate fabrics. Their 
findings were that although some of 
the bacteria were destroyed, results 


were far more satisfactory when a 


quaternary or phenolic disinfectant 


was added to the wash water 


A 
Fire News (May 1961 issue) 
this analysis of 109 fires in coin-oper- 


ated self-service laundries. Details of 


Carries 


the fires were submitted by its fire 


chief r¢ ice rs 


Fire Causes Number 


Overheated electric motors 26 
Lint igniting in or near driers. 23 
Inadequate clearance between 
combustible construction 
and driers 
Overheated driers 
Careless smoking 
Short circuits in motor switch 
Foam-rubber garments igniting 
Flammable liquids used for 
cleaning equipment or in 
clothing, drier or washer 
Unclassified 


Except for one case in which a wom 


an was burned when vapors from 
clothes containing flammable liquids 
washer, Fire 


exploded while in a 


News concludes the article with this 
statement: “There is no other indica 
tion that attendance by a responsible 
employee would have minimized in- 


jurv or loss.’ 





association activities 


Hawaiian Convention 


The 1962 convention of the Cali 
fornia Laundry & Linen Supply Asso- 
ciation has been set for Hawaii. The 
association has arranged special jet 
flight and hotel 
plus sightseeing and entertainment, as 


accommodations, 


part.of the convention package 


New Jersey Meeting Set 


The annual fall conference of the 
New Jersey Laundry and Cleaning 
Institute has been set for October 19 
at the 
Jamesburg. A golf outing for members 


Forsgate Country Club in 


and nonmembers, as well as a business 


program, is scheduled 


F OUND e A quick, easy way to 


remove X-ray developer stains 


Just apply a few drops of Wilson’s ExGo and watch 
those black stains disappear like magic from uni- 
forms, lab coats, linens. Highly concentrated for 
quick, sure action on all silver nitrate base stains— 
including X-ray and photo developer, argyrol, iodine, 
etc. Works like a charm on cotton, nylon, dacron 





and other fabrics .. . 


white or colored. ExGo has 
no effect on tensile strength . . . does not require 
rewashing of article after stains are removed. 


“iver srrmare 


‘ — © 


Order a bottle of ExGo from your jobber. 


FREE... 


New “Laundryman’s Stain Removal 
Check-Chart.” For a copy write to... 





A. L. WILSON CHEMICAL CO. 


KEARNY, NEW JERSEY 


SRR are out only basinese” 


Laundry Home Counseling 


An article which was distributed 
to newspapers throughout the coun- 
try by King Features Syndicate re- 
lates the opportunities for women in 
the field of laundry home counseling 
The article, entitled “New Career 
Available in Home Counseling,” was 
written by Roberta Fleming Roesch, 
career editor for King Features Syn- 
dicate. 

Mrs. Roesch discusses the numer- 
ous activities of a home counselor, and 
notes that AIL has a Home Counselor 
Workshop which gives special train- 


ing in this field. 


Handling Glass Draperies 


Launder Glass Fiber 
AIL service bulletin No 


546, describes the properties of glass 


“How to 


Draperies, ” 


fibers and gives recommendations fo1 


washing draperies made of the fabric 


New Jersey Names Gelnaw 


Arthur V. Gelnaw, Westwood Laun- 
derers-Cleaners, Inc., Westwood, has 
been elected president of the New 
Jersey Laundry and Cleaning Insti- 
tute. He had _ previously 
vice-president of the institute. Mi 
Gelnaw succeeds Hal Marvin Marx 
Homestyle Laundry, Montclair. 

Elected vice-president was Mahlon 
Scott, Morey LaRue Laundry, Eliza- 


beth 


served as 


New Officers in West Virginia 


The West Virginia Launderers and 
Drv Cleaners Association has named 
James Parker, Pilgrim Cleaners, Hunt- 
ington, president, and George Alex- 
ander, George’s Cleaners, Milton, sec- 
Other officers are 
Superior 


retary-treasurer, 
John Schmidt, 
Charleston, vice-president; and _ Jess 
Richmond, . Beckley; Paul Divers, 
Charleston, and Jean Rose, Hunting- 


Laundry, 


ton, executive Committeemen 


Routeman Recruiting 


Bulletin #1992, offered by Profes- 
sional Laundry Institute of Chicago- 
land, concerns the problem of secur- 
ing applicants for laundry route sales- 
men, and discusses an institute project 


for solving this problem. 
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New Local Officers in South Carolina 
Lloyd Hamiter, Sunshine Laundry 
and Cleaners, Columbia, S. C., has 
been elected president of the Profes- 
sional Laundry and Cleaners Associa- 
tion of Columbia. Arthur T. (Art) 
Allday, Custom Cleaners and Laun- 


dry, Inc., was named treasuret 


Florida Scholarship Winners 

rhe first annual “Investment in the 
Future” AIL and NID scholarship 
awards sponsored by seven of Flori 
da’s leading laundry and cleaning as- 
sociations have been made. 

Junius M. Smith, Jr., Starke Dry 
Cleaners, Starke, won a $300 scholan 
ship award for the AIL 1961 fall 
School of Laundry Management. Lee 
Trador, Blue Ribbon Cleaners and 
Laundry, Madeira Beach, won the 
$300 award for NID’s fall General 


Management Course. 


Selling Course Completed 


The Dry Cleaning & Laundry Insti- 
tute of Detroit has completed its first 
selling course. The eight-week course 
given by the institute has met with 
great success, graduating 42 students 
from various plants throughout the 


city. 


New Canadian Head 
kK. R. Holt of St. John, N. B., has 


been named president of the Canadian 
Research Institute of Launderers and 
Cleaners. For the past two years Mr. 
Holt has been president of the Atlan- 
tic region of the Canadian organiza- 


tion. 


New Niagara Group Formed 

The Niagara Frontier Association of 
Institutional Laundry Managers is a 
newly formed organization which 
meets the third Wednesday afternoon 
of each month at the Hartford Room 
of the Statler Hilton Hotel in Buffalo, 
N. Y. 

It now has about 25 members, and 
is headed by the following laundry 
manager officers: Albert Vega, Statle: 
Hilton, president; Frank Hotnich, Ow 
Lady of Victory, vice-president; Al- 
berta Williams, Tri-County Memorial 


Hospital, secretary 


SHAMROCK rerititny 


and long wear are 
known the world over..... 


For over thirty years Meese craftsmen have insisted on top quality 
in Shamrock Canvas Baskets, Hampers, Trucks. In every Shamrock, 
you're assured of quality features that mean longer years of wear, 
extra economy. That’s why you find Shamrocks in use the world 
over ... paying for themselves in work-savings, time-savings! Ask 
your Shamrock jobber! 


Top: Shamrock No. 19F Flat-Work Ironer Trucks in use at a large metropolitan 
laundry. 


Below: Shamrock No. 22N Extractor Trucks and No. 19 Trucks are used here 
for shake-out work beside flat-work ironers, and for general utility. 


Made by MEESE, INC., Office & Plant, Madison, Ind. 


SALES OFFICES: NEW YORK-—F. R. Tyroler, 55 West 42nd St., PE 6-0615; ATLANTA— 
W. E. Petway, 723 East Densley Dr., North Decatur, Ga., ME 6-3192; FORT WORTH—V. M. 
Hooton, 4220 Normandy Road, JEfferson 6-6564; WEST COAST—Gene Daniels Sales Co., 
P. O. Box 846, La Puente, Calif., YOrktown 4-1111. Export Mgr.—R. A. Auerbach, Easton, 
Pa. Cable address: ‘‘Natly.”’ 











fibers 
AND fabrics 


HARTFORD GRANTED ‘‘POLYNOSIC’’ TRADEMARK 

Hartford Fibres Co., Division of Bigelow-Sanford, Inc.. 
announces it has been granted official registration by the 
U. S$. Patent Office for the trade mark “Polynosic,” a 
descriptive term for Hartford’s new Zantrel fiber. 

Polynosic is a coined word from “poly” meaning many 
and “nosic” meaning fibrils. Although basically a cellulosic 
fiber and therefore generically a type of rayon, Zantrel is 
said to have unique characteristics in molecular makeup 
and performance quality unlike conventional rayon. Use 
of the description “Zantrel Polynosic rayon” is therefor 
intended to distinguish it from regular rayon 

According to William Shepard, Hartford’s director of 
marketing, Zantrel is now being developed in a number 


of new apparel fabrics by leading mills 


ORDELAINE: NEW ORLON-WOOL BLEND 


\ new pill-resistant blended yarn, made of 50 percent 
Orlon and 50 percent wool, slated for use in sweaters and 
other knitwear, has been announced by J. P. Stevens & 
Co., Inc. Called Ordelaine, the new blended fiber is said 


to be sott ind natural looking and to have t woollike hand 


FOAM BACKING FOR WASHABLE RUGS 


Evans Manufacturing Co. is using Curon polyurethane 
foam as a backing for its new group of machine-washable 
tufted rugs. The firm has introduced the group, called 
Poodle-Tuft, for fall selling. The group of rugs includes 
"a variety of shapes and styles and uses Avisco rayon ‘as 


its varn fiber 


‘STRETCH PRODUCTION STRETCHED 


To meet growing market demands, the U. S. Rubber 
Co. has tripled the number of looms producing stretch 
fabric. According to the Franklin Manufacturing Co.. sell 
ing agent for the contour cloth, the fabric was designed 
primarily for women’s slacks. Now it’s being used in skirts 
and children’s weal Che re 1s also a sharp demand noted 
for the nylon-acrylic-viscose fabric in over-the-counte) 


sales. 


56 


NEW WATER REPELLENT ANNOUNCED 


Hydro-Pruf C is a new silicone-based water repellent 
recommended for application to cotton fabrics, according 
to the Arkansas Co., the supplier. Outstanding property 
is said to be durability to repeated launderings at the boil 
in the presence of alkaline extenders that are used in com 
mercial laundering. As is true of most silicone-type water 
repellents, the product is also said to be durable to dry 
cleaning. The hand of cottons treated with this product 


is soft, and fabrics drape well 


“IRONS ITSELF’’ AS WELL AS LAUNDRY CAN DO 
Recent advertisements by the Belfast Self-Ironing Fab 
rics Division, Deering Milliken, Inc., claim that men’s 
shirts, as well as shorts and pajamas, made of Belfast 
self-ironing cotton can “iron” themselves in the home 
wash “beautifully, infallibly.” A typical ad further states 
that “the master (of the house) knows no laundry can 
iron Belfast cotton better than Belfast cotton irons itself 
. and it’s ironed-to-wear whether spin-dried, drip-dried 
or tumble-dried . no matter how it was washed.” Back 
ing up the claims is a wash-and-wear performance chart 


comparing Belfast cotton fabrics with other brands 


ANNOUNCE NEW VYCRON FIBERS 

Beaunit Mills, Inc., has announced two new Vycron 
yarn types available for fabric development. (Vycron is 
spun by Beaunit Mills from Vitel, a resin produced by 
Goodyear Tire & Rubber Co.) Type 1 Vycron is a high 
strength yarn adaptable for sheer and open construction 
while Type 2 Vycron is compatible with cotton. Type | 
is used in lightweight voiles and_ batistes, providing 
strength and wash-and-wear characteristics. Type 2 is al- 
ready appearing in broadcloth, as well as in special blends 


with ravons 


NEW HOSPITAL SHEETING OFFERED 

\ new hospital sheeting of neoprene-coated Du Pont 
Dacron polve ster fabric has bee n developed by the Aldan 
Rubber Co. and added to its line of standard and con 
ductive hospital sheetings. Extensive testing of the new 
sheeting is said to have proven it to be highly resistant to 
chemic al agents, suc h as oils, acids, alkalies and body ex 
cretions, as well as to fire and abrasion. While extremely 
lightweight, it is claimed to possess high hydrostatic 
sistance as well as breaking strength, tear resistance and 


other desirable phy sical properties 


DEVELOP NEW STRETCH CLOTH 

A new stretch fabric has been developed by the | 
Rubber Co. and the Franklin Manufacturing Co 
signed for use in women’s and men’s sportswear. I) 
is the selling agent for the cloth, composed of 34 pi 
nvlon, 33 percent acrylic and 33 percent viscos« 

Called “Contour Cloth,” the new fabric is said t t\ 
in addition to its stretch characteristics, crease-resistance 
machine washability and wrinkle-resistance properties. The 
producers. emphasize that the new fabric is a filling stretch 


cloth and can also be laminated to a foam-like state 
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1 OUNCE 
OF 

oq Me] S| a4 2 
DOES 

200 
SHIRTS... 


faster, 
safer ! 


If fabric safety, efficiency and economy are what you want in 
a bleach, then you want Cloreze®, the quality organic dry 
bleach from Pennsalt. A mere ounce does 200 shirts. # Know 
the bleach you are using. Is it a liquid that releases its bleach- 
ing power so fast it sometimes causes fabric damage? Or is it a 
dry bleach so slow-acting that the shorter time cycles of mod- 


ern washing formulas won’t let you get the full benefit of its 








Laundry and Dry Cleaning Dept. 


PENNSALT CHEMICALS CORPORATION 
East: Three Penn Center, Philadelphia 2, Pa. 














bleaching action... with left-over bleach that pours money 
down the drain? a Why not use Cloreze? It’s the fastest acting 
of all organic dry bleaches. It’s safer for fabrics than liquid 
bleach . . . and because it’s dedusted by Pennsalt’s exclusive 
process, washroom personnel are not exposed to harmful dust. 
Easy, dry-to-the-wheel use. Call your Pennsalt distributor. 


Get the money-saving extras of fast-acting Cloreze. 


z 
Pennsalt 
Chemicals 


ESTABLISHFD 1850 


West: 2700 S. Eastern Ave., Los Angeles 22, Calif. 


wet, 





ANDERSON 
COLLAR 
SUPPORT 


[l= ~) 


PATENTED 


ECONOMICAL 





STAYS IN PLACE 


AVAILABLE IN 


3 GRADES... Deluxe, Standard and 
Economy grades offer a selection of price 
rariges to the plant operator 


2 COLORS... now—a choice of green 
or blue to harmonize with your present 
packaging 


Write for 500 free samples. 


ANDERSON 


COLLAR SUPPORT CO. 


1443 East 120th Street 
Cleveland 6, Ohio 














Fun in the SUN continued from page 48 


cee lots ot new people move into your 
trade area each day who never heard 
of you. Mr. Anderson also stressed 
the need for keeping the customers 
you already have by treating their 
garments with more respect, especi- 
ally at the counter—for example, not 
tving the sleeves of a dress or suit 
around an incoming order, And don't 
throw a customer’s clothes. 

With reference to route selling, Mr. 
Anderson felt there is no such thing 
as a “routine” call; it means the sales- 
man had no planned routine for the 
call. “Selling” means making some- 
thing so attractive the customer can’t 
resist the desire to buy. For this rea- 
son salespeople should be selected for 
their ability to create this desire to 
buy, as well as for high rating in 
character, ability, good work habits, 
and personality. 

Mrs. Anne Sterling, national home 
counselor for the American Institute 
of Laundering, spoke on “Progress 
Toward a Better Public Image.” One 


suggestion was that launderers quit 


How to cut lubrication Costs continued from page 37 


then simply adding lubricant is poor 
there is no leak, what is the use of chancing the addition 


of dirt? 


Some manufacturers right at this moment are consid- 


ering sealed rear axles. There will, of course, have to be 


some wav to install lubricant 


but there will be no filler or inspection plug with easy 


probably with assembly), 


the practice. 


apologizing for being in this business, 
and upgrade their own opinion of the 
laundry industry. She feels most 
housewives have a guilt complex be- 
cause they no longer have to do the 
heavy manual chores for their families 
that their mothers and grandmothers 
were forced to perform. As a result 
the housewife hesitates to send her 
laundry and drycleaning out of her 
home, especially since she pictures a 
laundry as a “masculine” industry. 

Many plants around the country 
were cited for their successful public 
relations programs stressing the femi- 
nine image. Plant tours have proved 
one of the finest ways to break down 
the housewife’s misconceptions of the 
industry. 

Big surprise of the meeting was the 
announcement that next year’s con- 
vention will be held in Hawaii. This 
will be a nine-day package costing 
only $285 per person. As a measure 
of the delegates’ reaction, over 100 
immediately wrote their checks right 
on the spot!—Lou Bellew 


maintenance. If duction of two from the six inspections which had been 


Each vehicle had two comprehensive inspections per 


happen—that is, 


year and two that were not so complete. It was expected 
that driver complaints would increase but this did not 
the valid ones. Human nature being 


what it is, some drivers as soon as they found out about 


iCCeSsSS 

Spots on the garage Hoor are about as accurate a means 
of detecting leaks as any known. Every time an oil spot 
appears on the garage floor a sincere effort should be 
made to determine how it got there. Of course, this as- 
sumes that the garage floor is clean to begin with. 

A check with rebuilders who handle such things as 
starters and generators shows that most of these units 
that fail do so through overlubrication. They are oiled to 
death. The electrical filed coils get saturated with oil and 
that is the beginning of the end. Overoiling has driven 
manufacturers to make the units sealed with bearings 


lubricated for a lifetime when built 


Reduce inspections to minimum 
About five years ago a public utility company in Balti- 
more took a giant step into economical maintenance. 
There were some misgivings among certain of the per- 
sonnel, but the cost was just too high and getting higher. 
Once the course was decided upon the company started 


inspecting vehicles four times per year. This was a re- 
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the change in policy began with added complaints. Each 
was given consideration but when it was determined that 
the complaints were without merit, the driver was called 
in, given an explanation of why there was no justification. 

An unexpected benefit derived from talking seriously 
to the drivers was a drop in the cost of checking imagi- 
nary complaints. The shop is no longer spending money 
looking for imaginary malfunctioning reported by the 
chronic complainers 

The new system has been in existence long enough to 
go through the lifespan of some of the lighter vehicles 
The record shows that the vehicles simply cost less to 
maintain and were in as good as condition as ever at the 
time of resale. 

Some time ago the City of New York doubled the in- 
terval between oil drain and replenishment. It bought a 
highly fortified oil for a couple of cents per gallon more 
and doubled the drain period. There were some cries 
about what a detergent oil would do in old sludge-loaded 
engines, but nothing happened. It takes time—but the 
next step is to double the drain period again. 
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The Keogh bill and you continued from page 30 


ment. As an employee of the corpora- 
tion he also has the $5,000 death 
benefit exclusion, the $100-a-week 
sick pay exclusion and the estate tax 
exemption. In addition, he has the 
regular tax break of the tax deducti- 
bility of the contributions. 

The incorporated lJaundryman 
should certainly look into the tax 
breaks and other benefits to his busi- 


Coin-op growth 


Continued from page 31 


Restrictive coin-op 
ordinances pending in 
many regions 


Detroit passed a bill permitting 24 
hour operation at coin-operated Jaun- 
dries so long as there is an attendant 
on duty from midnight to 7 a.m. 

In Philadelphia the City Council ap- 
proved an ordinance restricting coin- 
operated laundries to commercial 
areas and imposing strict controls on 
their operation. 

The control bill would limit the size 
of coin-op installations to 2,500 square 
feet; impose an annual licensing fee 
and limit hours of operation from 
6 a.m. to 1 a.m. No attendant is re- 


quired 


The Baltimore City Council wants an 
attendant on the premises and would 
close COImM-Ops between midnight and 


6 a.m. and all day Sunday 


In Chicago, a packed gallery of dis- 
gruntled coin-store operators jeered 
the City Council as it voted 40 to 3 
to close self-service laundries between 
11:30 p.m. and 6:30 a.m. daily. The 
ordinance, effective September l, also 
increases license fees and requires a 
certified attendant who is an Ameri- 
can citizen on the premises after 6 
p.m. The owners are considering a 
“key club” plan to escape regulation. 
O 
State legislatures in Massachusetts, 
Missouri, California and New Jersey 
have also drafted measures against 


coin laundries. 
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ness that are available through a quali- qualify as a subchapter “S” corpora- 
fied pension plan. tion. This gives the firm and its princi- 
While we are on the subject of pal owners the fringe benefits avail- 
tax-favored retirement planning, it able to corporations and still permits 
should be pointed out that the sole the firm to be taxed as a sole pro- 
proprietor and the partnership were prietor or partnership 
recently handed a device which per- Of course, the laundryman’s tax ad- 
mits those who qualify to have their visers are the only ones qualified to 
cake and eat it, too. In many cases the evaluate the pros and cons of qualify- 


sole proprietor or partnership can ing as a subchapter “S” corporation. 


The Famous “ONE-SHOT” laundry Compound - 
Colgate 
KWIKSOLV 


\ , as 31396 tes. NET 
for shirts... 
sins KWIKSOLY 


EP. > —) —_- GOMPLETE 
HS > LAUNDRY 
LOE . COMPOUND 


for linens, towels... 


__________— KWIKSOLV gives you all these advantages: —_—_____—_ 


* Fast removal of oily soil * Savings in time and money 
and stains * Special brightener for 
* Practically dust-free formula whiter, brighter washes 


* More effective dispersal * Better rinsing—vuniform 
of heavy soil high-quality results 


Best of all, Kwiksolv is complete—no break compound or supplementary 

alkalies are required. For better-than-ever results on every type of wash, 

get Colgate Kwiksolv—the ‘‘one-shot’’ compound—today! \ 
Available in 110-Ib. bags. \ 


Ss WRITE FOR PRICES AND LITERATURE TODAY ——$_____—_ 


Associated Products Division 
COLGATE-PALMOLIVE COMPANY 


300 Park Avenue, New York 22, New York 
Atlanta 8, Ga. « Chicago 11, Ill. « Kansas City 11, Mo. »« Newark 2, N. J. » Oakland 12, Calif. 





Allied trade news 


) 


Continued from page 12 


yped House of Kleen, Prosperity’s retail laundry and dry- 


cleaning supermarket soon to open in metropolitan areas, 


The markets will feature coin-op drycleaning, 


dry, Gold Crown Rapid Press, shirt finishing and complete 


professional drycleaning facilities 


A. O. Smith training centers are 
than 


in the coin-op laundry field. The program includes classroom 


3.700 dealers, sales, service and operating personnel 
instruction, laboratorv demonstrations and take-home litera- 


ture Equipment used for instruction includes the Burkay 


coil {\ pe he iters and Pe rmaglass glass lined hot water stor- 
age tanks. The workshop in the photo shows instruction with 


equipment under the conditions of actual installation 


Robert F. Huntley, president of Cowles Chemical Company 
board ol directors ot the Manutac - 
Association, Inc. He 


been elected to the 
was elected for a one- 
\(r. Huntley 


is now guid- 


y he musts 
association’s annual meeting 
of Cowles tor 18 vears 


rm at the 


pre sicle nt 


» has | 
ha DeCTL | 


firm in a large expansion program which includes a 


ng thre 


1eW plant at Joliet 11] 








The Keever Starch Company has initiated a 
promote the use of professional laundries. As part of that 


program to 


program a poster has been put up at the Columbus airport 
in Ohio. The display, 7 feet 6 inches long and 4 feet high, 
is illustrated in color and illuminated to attract attention. 
Keever hopes that other professional laundry suppliers will 


join in the promotional effort. 
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coin-op laun- 


annually attended by more 


One-millionth can of Mimi spray fabric sizing, produced less 
than six months after the first can was produced, is spot- 
lighted during the first stockholders’ meeting of Crisp Prod- 
ucts, Inc., producer of the sizing spray. Shown are (left to 
right): Albert Gutman, Intermarketing Corp., New York 
Mimi; Wermen & 


Crisp’s advertising agency; Herbert 


sales organization for Jerry Samuelson 


Schorr, Inc. Brenner, 
member of Crisp’s board of directors; Samuel Coran, Inter- 
Albert Jacobson 
Charleton Goldberg. 
vice-president; and Morton Leonard, vice-president 

Mimi has been awarded the Good Housekeeping Seal 
of Approval 


marketing; and Crisp. officers president; 


Leonard Ross. treasurer: executive 





TOM DONOHUE LESTER E. FRANCIS 


Tom Donohue has been appointed supervisor of sales train- 
ing for coin-op drycleaners and other commercial equipment 
Norge Division of Borg-Warner. For the 


Donohue 


made by the 
four vears Mi 
Institute 


past 
has been associated with the Na- 
tional  Drycleaning, his last position being that 


of sales training supervisor 


Lester E. Francis, director of advertising tor Eme ry Indus 
In 1932 


Emery s 


tries, has retired. Mr. Francis joined Emery in 1927 


when the Sanitone Division was formed. he became 


first sales engineer, covering the entire United States and 
Canada, and in 1943, when the firm formed an advertising 
department, he was named head. Active in trade associa- 
tions, Mr. Francis served on the board of the Laundry and 
Cleaners Allied Trades Association, and on the Advertising 
Committee of the Soap and Glycerine Producers Association. 


Econ-O-Wash franchise holders received an American flag 
for display on the Fourth of July from the Small Equipment 
Sales Division of American Laundry Machinery Industries. 
Continued on page 62 
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SPEED UP 
With 





“I'm Modernizing, Too,” 


Says Poke. 


A few centuries ago 
the philos »phers® 
used tc argue 
whether it was pos 
sible for an angel f 
to be in several dif 


ferent places at the 


same time 


just performed that 


the new 


manufacturing facilitie 
SPREADERS, but it frees my 


fy 


brain and time 


isfying experience bex 
found s many cases 
SPREADERS fit into the 
creasing production, | 
getting bigger profits fr 
erations 
I would stress the fact that 

set-up puts us in a posifi 
better service to SAGER users, but the 
fact is that service on SAGER SPREADERS 
has never been a problem. Fortunately 
or maybe unfortunately for us, the ma 

es run efficiently for years without 


eeding replacement part 


WU. A. (Poke) Pocock 











AUGUST, 


FOR BIGGER PROFITS 
SAGER SPREADER 


Cut Out Hand Shaking Sheets 


and 
Cut Your Flatwork Labor Costs 


More Sheets with Fewer Operators 


With a SAGER Spreader, one girl does the work of two or more hand 
shakers and does it easier and faster. With a SAGER “B,” you can handle 
up to 3,000 sheets and spreads per day. Above that quantity, you probably 


need a SAGER “A 


View of Sager B Spreader, Handles 1,200 to 3,000 sheets and spreads per day 


Reduces Labor Turnover 
No more back-breaking lifting and nerve-wracking hand work Your 
SAGER operators like their jobs and stay on them. You know what this 


means to your social security accounting, as well as to general efficiency 


% Write For Full Facts 


If yours is a laundry handling 1,200 or more sheets and spreads per day 
vou cant afford to be without a SAGER Spreader in these times of high 
labor and tough competition. Write today for details and the names of pro 
gressive laundries all over the world which have reduced their flatwork 
ironing costs trom 40 to 60 with these labor saving machines. But 
write us only if your sheet and spread production is 1,200 or more daily 


Read What These Users Say 


A West Coast Laundryowner Writes: 
Our Spreader has been in use about 1 
more per dollar invested than any equipment we have evet 
had.” 

A New England Laundryowner Writes: 

‘We feel that it is the best pur¢ hase from eve ry standpoint 
that we have ever made in over 70 vears of business.” 


) 
=~ Vea;¥rs and has saved 


Please send us full facts about your labor-saving Sager Spreaders 


M. A. Pocock, Inc. 
1203 Walnut St. 

Des Moines 7, lowa 

Firm 

Street 

City 

State 

Print your name 


Tel. AT 3-0229—Direct 
112-515-28-0229 





Laundrymen Are Cutting Costs Continued from page 60 


\long with the 44 by 64-inch flag on heavy paper stock went 


a message of sincere patriotic conviction 


With 


{ONGER| Fred H. Schaub Engineering Co. has promoted three com 
pany officers. Emerson S$. Nelson has been named general 
AsTING, manager, Gerhard E. Verstegen has been appointed sales 


CASTERS : WHEELS 


manager, and Clifford R. Johnson has been named chief 


engineer. 


Packless Metal Hose, Inc., is moving its general offices and 
manufacturing facilities to York, Pa., from its present loca 
tion in Mount Vernon, N. Y. Operation at the new location 


was scheduled to begin June 19. 


Francis W. Schoenauer, a heat transfer spec ialist, has joined 
the staff of engineers of the Ludell Manufacturing Co. Mr. 
Schoenauer comes to Ludell with excellent background 
and experience in heat exchangers and patented heat ré 


covery systems. 


RUBBER TREADS - - . 2 wide choice of treads 


suited to all types of floors, including Darnelloprene 
oil, water and chemical-resistant treads, make Darnell 


Casters and Wheels highly adapted to rough usage. 


G 


RUST-PROOFED . . . by zinc plating, Darnell 


Casters give longer, care-free life wherever water, 


steam and corroding chemicals are freely used. 


STRING GUARDS . . . Even though string and A Whirlpool Corporation traveling show to acquaint poten- 
ravelling may wind around the hub, these string guards tial investors and the public with its new self-service dry- 
cleaning machines has gone 75,000 miles and has been seen 
insure easy rolling at all times. ; ; 

by nearly a quarter million people. 


The Whirlpool drycleaners are shown at the U. S. Indus- 
LUBRICATION ... all swivel and wheel bearings trial Fair at Helsinki. All kinds of garments were brought by 


ere factory packed with « high quality grease that viewers to be drycleaned to demonstrate the machines. 


“stands up" under attack by heat and water. Zerk 


fittings are provided for quick grease-gun lubrication. New products and literature 


Continued from page 6 


compact and are said to be in- 
stallable in relatively small 
space. The Baronet 423 has, 
among other features, automatic 
filter powder feeder and auto- 


eo matic Stedy-Flo filtration. 


we YELLOW PAGES Detrex Chemical Industries, 
eee Inc., 14331 Woodrow Wilson 


Ave., P. O. Box 501, Detroit 32, 
Mich 


37-28 SIXTY-FIRST, WOODSIDE 77, LI., N.Y. 
36 NORTH CLINTON ST., CHICAGO 6, ILL. TRUCK SELECTOR 
1000 PEACHTREE N. E, ATLANTA, G A Divco Truck Selector is be- 


ing offered to help select trucks 
to meet individual delivery 
route problems. The slide rule 
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is set at the required load ca 
and a marker will indi- 
the model 
chassis 
Diveo Truck Division 
Wayne 
Hoover Rd., Detroit 


pacity 
cate suggested and 

Divco 
22000 


D; Mic h. 


Corporation 


TWO-WAY RADIO BULLETIN 
Bulletin ECR 792 


the use of a two-way radio in 


de scribes 


businesses where quick deliver- 
ies and speedy service are im- 
The bulletin, — titled 
“Operation Profit,” suggests 


reducing 


portant. 
means of operating 
costs with instant communica- 
tion 

Section P, Electric 
Products Department, P. O. Box 
4197, Lynchburg, Va 


( ;eneral 


COIN-OP LEASING PLAN 


A new leasing program for 
RCA Whirlpool 
cleaning units makes it possible 
the 36- 


month basis, when ordered in 


coin-op dry i 


to lease units on a 
quantities of four or more. At 
the end of the three-year leasing 
the 


customer decides to purchase 


period, or at any time 
the machines, the initial deposit 
will be refunded 

Whirlpool 


Joseph, Mich. 


Corporation, St 


FIRE RETARDANT 

Fire Fighter is a fire-retardant 
treatment for clothes, blankets, 
drapes, etc. The 
claims that, while increasing a 
fire, it 


manufacturer 
fabric’s resistance to 
leaves no odor, color or change 
in “feel.” 

Anscott Dry Cleaning Prod- 
ucts, Inc., P. O. Box 566, In- 
dustrial West, Clifton, N. J. 
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STEAM-LINE HOSES 


Safe-T-Line, a steam line with 
neoprene jacket 
tube of Du Pont’s 
said to resist temperature to 
00° | 125 


low coefficient of 


and an Inner 


Teflon 1S 
ind pressures to 
p.s.i., to have 
inert to cor 


Hose 


4 inch in 


friction, and to be 


materials 
1 


rosive sizes 


range from 4 to 


diameter. They are shown in 
photo with standard fittings. 

W. S. Shamban & Co., 11617 
W. Jefferson Blvd., Culver City, 


Calif 


FOUR-UNIT DRYCLEANERS 

The Speed 
drycleaner will be 
banks of 


30. inches 


Queen coin-op 
offered in 
four units, each unit 
9 inches deep, 
68 inches high. It is said that 
unit will dryclean an 
8-pound load in 45 
using perc solvents. A 
by 13 feet is all that is said to 
be needed filter 
sludge tanks are installed on 
either side of the banks. 

Speed Queen, Div. of Me- 
Graw-Edison Company, Ripon, 
Wis. 


wide, 


ea h 
minutes 
space 4 


when and 


TEN-ROLL IRONER 
An apronless 10-roll ironer is 


said to do a greater percentage 
than the 8-roll 


takes up no more 


of production 
ironer, yet 


floor space. A special device 


eliminates the need for a me- 
chanical clutch, and a complete 
chain-drive system is used on all 
pressure rolls. The 
available in 100-, 110-, or 
inch widths 
Super Laundry 
Inc., 1113 West Cornelia 


Chicago 13, Ill. 


1roner;r IS 
120- 


Mac hinery, 
Ave., 


TWO NEW DETERGENTS 
Perclite is a detergent for use 
in synthetic systems; Signalite, 
for petroleum systems. Both de- 
the 


been 


manutacturer 
tested 


two years, 


tergents, 


claims, have for 


more than demon- 


strating maximum soil-suspen- 
sion and soil-removal qualities 
without sacrificing water-carry- 
ing power. It is further claimed 
that they are non-substantive to 
fabrics, need no separate emul- 
sifier, rinse or special equipment. 

Signal Chemical Manufactur- 
ing Co., 5020 Richmond Rd., 


Bedford Heights, Ohio. 


MORE THAN 4,000 LAUNDRIES® 


USE 


INVERSAND ZEOLITE 
WATER SOFTENERS! 


@ Over 200 sizes—one for every flow 
and capacity 


@ Manual or automatic operation 
@ Single or multiple units 


@ Your selection of six different 
zeolites 


@ Unequalled field service 


@ Prices and terms to suit most budgets 


* Suitable for both commercial and in- 
stitutional laundries. Send for Bulletins 
giving full details—or ask to have Rep- 
resentative call without obligation. Spe- 
cialists for 50 years in the economical 
over-hauling, rebuilding, and moderniz- 
ing of all makes of water softeners. 


Fuwew ees ET HB SE SE SS See ee ee ee 
eT 


HUNGERFORD & TERRY, INC. 
| CLAYTON'S, N. J. 





A Net for Every Service 
A Price for Every Plant 


1 BAR-MASTER 

Nylon Laundry Nets. 260 Denier knitted. In white, 
solid red, blue, green, yellow, brown, black, purple, 
orange. 


2 MASTER-KNIT 

Nylon laundry nets. 260 Denier knitted. In white. 
Solid red, blue, green, yellow, brown or orange on 
request. 


3 BULLDOG, 260 Denier, 2 x 2 
Nylon laundry nets. Woven in white, solid red, blue, 
green, brown, yellow and orange. 


4 MESH TOP NYLON NETS 
Bulldog body with Bar-Master top. White body and 
white top or white body with colored top. 


5 MARK 11 NYLON NETS 
Knitted body with Bar-Master top. White body with 
white top, or white body with colored top. 


6 2x6 NYLON NETS. White only 


Ask your jobber to show you samples and COMPARE! ou'll 
see, at first hand, how the Bulldog line gives more from 
standpoint of quality, service and economy. 


X. S. SMITH, INC. 





Headquarters) of the — firm Northington Laundry — at 


NEWS ABOUT people owned by Ed May, is at 812 S Northington Campus, Tusca 
Gallatin St loosa, Ala., has added a stor 
age vault 
WEST | Fotal of eigh ih White Rose Industrial Laun- 
sto dry is constructing its fourtl Clearwater (Fla.) Laundry, 


plant, off McClain Ave., Tus- 1233 S. Ft. Harrison Ave 


Harry Starr, owner of Signal Mla. The { or 
cu icl vas sign s 
nd Laundry, 601 W Uhl Winans recently cel cles : scl arte aiciceacat has erected a new sign show 


| serves seven Southeastern Ing passersby the exact tem 


Park brated the grand opening of 
his Like-Nu Shirt Laundry at 
Fourth and Wall Sts., Chico 
Calit 


\l mitere ; 
states, is owned by Walter and perature 


Arnold Ki vee 
Southern Linen Service 
< » > ¢ 
| _ er : wee neem hay 2612 We stern Ave " Knoxville 
New Method Laundry and : 3 i jeags se k- Tenn., held a grand opening 
mae after yeoee recently. The firm, a subsidi 


ing] 
; F Cleaners. owned by J. I ll 
Hiram Clarke a OE rely ND Ep vO eee ary of National Linen Service 
: cently he ts or: P 0 Corp., Atlanta, Ga., was for 
lex ntl Id i grand opening Staunton (Va.) Steam Laun- ° 
it 225 Water St.. Kerrville merly located at LOIS N. Cen 


Chiles and Johnny Hess, re 


dry has announced purchase of tral St 
‘ ra 

Marcus W. Meairs Co. has | White Way Laundry, 1600 W 

| Valet Service at Beverley St.. from John and 


, Pla ; River icke \l ilcolm | Re id Officers ot 
cialize in launder SOUTH Staunton Steam Laundry NORTHWEST 
t which will operate White Way 


David Abrams, diaper sery 


lors F . ) 
Pilgrim Laundry, 100 E is a Separate business, are Rob 
ice operator of Seattle, Wash 


Oste nd St Baltimore Mad ert C Beam Ir ; president 
was recently featured in the 


“Faces of the Citv” column in 


the Seattle Times 


fle ] ve 
Young Laundry and Dry suffered severe damage to George Beam, vice-president 


f Hawaii — Premises anc 


recent five-alarm fire of un Mrs. Mae Beam. treasurer 


Cleaning Company o | equipment in a Warren E. Beam, secretary 


ha pened 4 brancl if 10 
Seaside Ave.. Waikiki. and onc known origit 
it 46-028 Kamehameha High 

way, Kaneohe. The firm has City Laundry & Cleaners, Dry 
has opened a one ot three businesses de- 
in % S. E. Lane Ave., destroved by 


New System Laundry and New Service Laundry & Dry 


Cleaning Company was Cleaners Co., Roseburg, Or 
launched an expansion pro- Jackson, Miss is rebuilding its plant at 608 
plant cash-and-carry store in Mag stroved by a recent fire 


gram, including a new 
building in Aberdeen, Md fire several months ago. Part 


under construction,: and now nolia Towers, 809 N, State St 
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owner Joe Boatwright reported 
service had been maintained 
with the cooperation of other 


laundries in the area. 


Gold Star Laundry, 30: 
Blair Blvd., Eugene, Ore., has 
been purchased from Jack Or 
rell by Arnold Thom and John 
Scott, owner of the Albany 
Laundry. Mr. Orrell will con 
tinue to operate Springfield 
Cleaners, 204 Main St 


Laundries and 
Idaho 
has been incorporated by Je 
rr. Monte and Dale Shelby 


Shelby’s 
Cleaners, Twin Falls 


EAST 


Charles R. Broderick has 
been elected president of Allen 
Laundry, Allentown, Pa., suc 
ceeding W. W. Silliman, who 
chairman of — the 
board. Wilbur R. Heckman has 
been elected vice-president to 
succeed the late Joshua <A 
Eckert 


be comes 


be Cll im 


Meald, Inc., has 


orporated as a general laun 


dry and drycleaning business 
at Springfield, Mass., by E. 
John Corkins, president; EI- 
daire M. Corkins, 


John Laming, clerk 


treasurer; 


Brooklyn Women’s Hospital, 
1395 Eastern Parkway, Brook 
lvn, N. Y., is installing its own 
laundry, it was announced by 


Albert M. Levitt, president 


Red Rose Laundry, Lancas 
ter, Pa., is building a boiler ad 
dition at 416-420 W. Grant St 


Laundry, 
has afhiliated 


Laundry of 


Gateway City 
Stamford, Conn.. 
with Happiness 
Mamaroneck, N. ¥ 
to Stanley 


According 
Herman, Gateway 
City president, operations will 
ontinue at 10 Summer Place 


under the present name 


Allen Laundry, Allentown 
Pa., presented safety 
wards to 29 routemen. W 
Bruce MacIntosh, president of 
MacIntosh A 
ented an award to top s iles 
man Alton Frantz, while Ed 
ward Hobel and Richard No 
vak were cited as the best route 


drive 


sociates. also pre 


FITS 
YOUR 
PRESENT 
SYSTEM 


Now is the time to recondition 


your sets with better quality at a 


cost savings! 


Rapid, accurate service—backed 


by KEYES-DAVIS’ 60 years in the 


industry. 


BAR-KEY Division 


P. O. Box 155, 25 Avenue E, Battle Creek, Michigan 


salesmen in competition with 
all MacIntosh 


throughout the east. 


NORTH 
CENTRAL 


sale Simen 


Morey LaRue Laundry has Lowe has open 
Sunbrite Linen Service, Inc 
Shopping at. 321 N. Mth St., Herrin, Ill 
Phe work will be proce: 
Modern Cleaners and Laundry 


Bernie 
opened a store in the new 


Toms River (N. ] 
Center sed by 

Arrow Laundry, Southamp 
ton, N. ¥ 
in laundering all linen used in 
the Home Nursing Course of 
the Hampton Chapter of the 


: donate d its services 


Robert Wertman plan 
olidation of Wertman’s Laun 
derama and drycleaning estab 


. lishment in 
American Red Cross odi Ohio 


a new building 


Ray E. Minter of Union Sar 
Middletown 


heen elected presi 


CANADA 


London Enterprises Limited 


itary Laundry 
Ohio, has 


has been issued i building per dent Ul thie OCal Optimist 


mit for a laundry and dryclean 
ing branch on Marley Place 
London, Ont 


New Method Laundry 
taken space in the new J 
ind Country Shoppin: Cer 
it Saanich, B. ¢ Lawrence Kaplan, 

Coverall & 

Camille Leclair has been is vice, Flint, Mich 

sued a building 


terations to his laundry 


permit fe 


Charlotte St., Quebe 


eNo more wrinkling 
eNo more slippage 
eNo continual tightening 


with the 
ZEIDLER APRON 
“SUR-DRIVE’ 


for Flatwork Ironers 


The Apron ‘‘Sur-Drive’’ is a spiral wound material 
having a special “pebble finish.” It is easily installed 
by your own engineer on both upper and lower 
drive rolls. The pebble surface assures true-tracking 
of both aprons—in fact, we guarantee both aprons 
will track together! Write for prices and full details 


ALSO—FEED RIBBON ‘‘SUR-DRIVE”’ 
for Longer Ribbon Life 


Available from your DISTRIBUTOR, or write direct 


ZEIDLER 


Manufacturing Co. 
633 Concord Avenue, 
Mamaroneck, N. Y. 





W Youcan pin (= 
in half the time ~~ 


SAVE SPACE 
SAVE NETS 


Key-Tag NET-HOLDER 


Nets are on or off in one mo- 
tion—the holder helps you pin! 
No lifting, no bending. Holds 
any size net fully open. Rotat 
ing floor model ($55.00) holds 
5 nets in 20% less floor space. 
Singie-net wall or table model 
($8.95) folds completely out of 
way. Special anchor.and rub- 
ber tips make nets last longer. 
No hooks to cause injuries. 
Write for bulletin. 


THE KEY-TAG CHECKING SYSTEM CO. 
6509 Hough Ave. « Cleveland 3, Ohio 


Morgan Linen Service, Inc., 
2013 Columbus Rd., Cleve- 
land, Ohio, and its office man 
ager, Mrs. Elizabeth Van Bolt 
both celebrated their seventy- 


fifth birthdays at the same 
time. Mrs. Van Bolt, who has 
seen 40 years of service with 
the firm, does not plan to re- 


tire. 





THE 


MARK 
2FCORD 
SHEET 


is a great check against inaccurate marking. 
Records the marks used in all bundles; permits 


location of lot for all marks. 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 


Precludes thievery. 


Used for years by hundreds of laundries 


SAMPLES FREE 
(All shipments, C.O.D. unless check 


accompanies order) 


Price, per thousand 


5,000 or more, per thousand 


THE 
LAUNDRY JOURNAL 


466 Lexington Ave., New York 17, N. Y. 











OBITUARIES 


\W H. l’ORSE S5 founder ot ot the present busine SS, Mr 


Forse Forse was active in church and 
iffairs. He 
president of the 
YMCA and was for years vice- 
Methodist 


Hospital in Indianapolis 


Anderson 
Born in 
Missouri, he moved to Ande1 
1900, 


Corporation, 


Indiana, died July 17 civic was the first 


Ande rson 


son in After advancing 


to secretary-treasurer of th president of the 


Traction Company, in 


1913 he manufactured washing 


Union 


machines, followed by window 

PIERRE Pays, 63, owner of Ber- 
ryman French Laundry, Berk- 
California, fell to his 


from the root 


tovs. In 
Don 


shades and children’s 
1928 he and his son, H 
started to 


mercial laundry and dryclean- 


ele V; 
death 
painting a smokestack 


Forse, build com- 


while 


ing equipment, the fore-runner 


convention catenpar 


Dry Cleaners and Launderers Institute (Ontario) 
Muskoka Sands Inn, Gravenhurst, Ontario, Canada, Septem- 
ber 14-16 


Massachusetts Laundryowners’ Association, Inc. 
Fall Conference, Lake Tarleton Club, Pike, New Hampshire, 
September 14-17 


New York State Launderers & Cleaners Association, Inc. 
Saranac Inn, Saranac Lake, New York, September 21-23 


Pennsylvania Laundryowners Association 
Chalfonte-Haddon Hall, Atlantic City, New Jersey, Septem- 
be r 21-24 


Laundry and Cleaners Allied Trades Exhibit 
Cleveland Auditorium, Cleveland, Ohio, September 29- 
Octobe r ] 


Laundry and Cleaners Allied Trades Association 
Stardust Hotel, Las Vegas, Nevada, October 10-15 


Professional Laundry Institute of Chicagoland 
Morrison Hotel, Chicago, Illinois, Novem- 


Terrace Casino 


ber 11 


AlL—Young Men’s Conference 


Stardust Hotel, Las Vegas, Nevada, November 15-16 


1962 


National Institute of Rug Cleaning, Inc. 
Queen Elizabeth Hotel, Montreal, Quebec, Canada, January 
13-16. With exhibit 


Louisiana Laundry and Cleaners Association 
Captain Shreve Hotel, Shreveport, Louisiana, January 26-28 


New Jersey Laundry and Cleaning Institute 
Essex House, Newark, New Jersey, February 10 


Diaper Service Industry Association 
Americana Hotel, Bal Harbour, Florida, March 14-17 


National Institute of Drycleaning 
Palmer House, Chicago, Illinois, March 19-21 


American Institute of Laundering 
Convention and Exhibit, Sheraton-Chicago Hotel and Mc- 
Cormick Place, Chicago, Illinois, March 21-25 
JOURNAL 
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Interested in Greater Profits? 





Here are four manuals designed 
to provide you with down-to-earth 
facts that will help build your sales, 
operating efficiency and profits. 
Costing only $1 each, they can be 
worth much more than that if you 
put them to work for you. 

A single usable idea picked up 
from the manuals can be worth 
hundreds—yes, even thousands 


of dollars to you. 

Study the titles listed below— 
read the descriptions—then make 
your selections. Copies of each 
manual are still available but the 
supply is definitely limited. Send 
in your order today so that you can 
be sure to have your manuals to 
help you get your share of busi- 
ness in this growing industry. 


Other successful laundries have bought these by the thousands! 





7. Advertising That Builds and 
Holds Laundry Business 


A practical manual dealing with a 
comprehensive treatment of all 
phases of advertising planning, 
scheduling and production—writ- 
ten for the laundry executive, not 
the professional advertising man. $1 


3. How to Build a Greater Demand for 
Your Professional Laundry Services 


A down-to-earth, realistic manual 
whose sole purpose is to help you 
create a bigger demand for your 
services. Tells how to stimulate 
route sales, promote over-the- 
counter sales, improve present 
services and better company 
relations 





ed How to Train Finishing and 
Folding Operators in the Laundry 


Proper training of personnel is one 
of the most important requirements 
of successful management. Here is 
a practical manual devoted to train- 
ing of operators whose functions 
can mean the difference between a 
profit or a loss 





Basic Washroom Practices 


A complete guide to basic wash- 
room practice — the methods and 
procedures which result in a clean 
laundry bundle, produced econom- 
ically and efficiently ... 50 cents 


CLIP OUT AND MAIL ORDER TODAY 


THE LAUNDRY JOURNAL, 466 Lexington Ave., New York 17, N. Y. 


Please mail 
my check for 


NAME 
FIRM 
STREET 


CITY 


AUGUST, 1961 


copies of each of the manuals | have checked at the right. | have enclosed 
at the amount specified above for each copy. 

















classified 
department 


ord for the first insertion and 12¢ a word 
itive insertion of the meee ac 

bold face type 20¢ a word, first 
nsecutive insertions 


for each sub equent, 
Advertisements set in capitals or 
insertion, 15¢ a word for subsequent, 
Minimum charge—$2.50 (new or repeat) 
Help Wanted and Situations Wanted ads 10¢ a word for first insertion, 
S‘¢ a word for eac h subsequent, conse ‘ 
ium ¢ harge $1. 


tive insertion of same ad. Min- 


90 (new or repeat). Capitals or bold fa 


iding full payment must be i 
senath. Paws Bich 5, yroreellenson ya 
answers are to come toa bor? umber | 


net, not commiussionable 





Mail your box number replies to THE LAUNDRY JOURNAL, 466 Lexington Ave., New York 17, N. Y. 








Interesting Opportunity 
for 
Active, Creative Mind 


Need man acquainted with drycleaning, laun- 
dry industries for continuous market studies. 
Must have ability to gather information through 
both research and field interviews, to detect 
and follow industry trends, and to write fre- 
quent, concise and authoritative reports. NID 
or AIL graduate preferred, but not necessary. 
Located in Chicago area. Monthly travel no 
more than five nights away from home. All 
travel expenses paid 

Compensation increases with proven ability to 
assume more area responsibility. Opportunity 
for advancement with fast growing division of 
large national firm. We give pre-hiring aptitude 
and psychological tests 

Please submit full information on experience, 
training, other qualifications, references, with 
initial application. Replies held in strict confi- 
dence. Our staff knows of this advertisement. 


Reply Box 2571, LAUNDRY JOURNAL, 466 
Lexington Avenue, New York 17,N. Y. 

















HELP WANTED 





INDUSTRIAL ENGINEER. needed 


ilifications sackgr 


ADDRESS: B THE LAUNDRY JOURNAL. 


€ pply ri Benefit alary ! ADDRESS: B 
THE LAUNDRY JOURNAL 








SITUATION WANTED 











REPAIRS — PARTS — SERVICE 
REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 


men. Full line of Asher ironers rebuilt by men who know how. BAEHR 


LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 1228-37 





GENUINE PARTS now available for the Smith-Drum IRONERS, WASHERS 
AND TUMBLERS. SMITH-DRUM LAUNDRY PARTS AND MACHINERY 
COMPANY HAS BEEN PURCHASED BY S. SPITZER LAUNDRY MA- 
CHINERY SALES CO., INC., 56-06 CHURCH AVENUE, BROOKLYN 3, 
NEW YORK. 2503-37 
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ATTENTION MANUFACTURERS 
REPRESENTATIVES & JOBBERS 


Supplement your income and give additional service 
to your customers by selling subscriptions to THE 
NATIONAL CLEANER and THE LAUNDRY JOURNAL. 


For details write to: 


THE LAUNDRY JOURNAL, 


466 Lexington Avenue, New York 17, New York 


Circulation Dept., 

















LAUNDRIES AND CLEANING PLANTS FOR SALE 


n New England, $3 


mmerci 





rick 


nt wher willl 


; Box 2530, THE LAUNDRY JOURNAL. 


lipped laundry in western Connecticut, gr 
In ey iness 33 year jrowing eact 


ADDRESS: x , THE LAUNDRY JOURNAL. 








REWEAVING 


Invisible Reweaving: Do it yourself—in your own 





Big Extra Profits in 
shop, giving customers finest work and ‘Sitti service. Find out how 
quickly y learn to make cuts disappear from all 
clothing and Famous original Fabricon professional method 
pays up to $10.00 in an hour. All profits! Write for free details. 
J 6238 Broadway, Chicago 40, 


ou can holes, 
fabrics. 

Fabri 
2474-29 


con, Dept. Illinois. 








CONSULTANTS 


single departments, or individual prob 
Any type laundry—commercial, linen supply, family, industrial, 
ional. All phases including methods, incentives, layouts, produc 
tion controls, mechanical, chemical, textile. HARRY COHEN, LAUN- 
DRY MANAGEMENT CONSULTANT, 745 Fifth Avenue, New York 22, 
N. Y. Tel.: ELdorado 5-1353. 1612-25 





Surveys of 
lems. 
institut 


complete plants, 








PROFESSIONAL NOTICES 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington. 201-27 











SUEDE AND LEATHER SERVICE 


SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ‘‘FRENCH- 
TEX" process. LaFRANCE DYE HOUSE, 7606 Carnegie Ave., 
3, Ohio. ‘Member of the S. L. R. A.” 





Cleveland 


2239-13 











MISCELLANEOUS MERCHANDISE FOR SALE 


MACHINERY FOR SALE (Cont'd) 





NYLON LAUNDRY NETS 24’’x36” ONLY $13.50 PER DOZEN. HANKY 
NETS $3.95 PER DOZEN, 18x30” NETS $8.95 PER DOZEN. WRITE L. S. 
SUPPLY COMPANY, 211-57 18th AVENUE, BAYSIDE 60, N. Y. 2241-45 








MACHINERY WANTED 


ALL TYPES OF LAUNDRY EQUIPMENT WANTED. ADDRESS: Box 2384, 
THE LAUNDRY JOURNAL. -3 





Want to buy a used 8 or 6” roll ironer. Joe Hinkle, Phone 304, American 
Laundry, Lander, Wyoming 2507-3 


All types of flatwork ironers wanted for export. ADDRESS: Box 2537, THE 
LAUNDRY JOURNAL. 3 








MACHINERY FOR SALE 


USED EQUIPMENT: 42 x 54” -84” -96” American unloading washers, 
42 x 84” Troy, American and Ellis two-pocket washers; 200 lb. Prosper- 
ity open-end washers; 100 lb, Glover washer-extractor; 25 lb. Prosperity 
open-end washer. CHICAGO USED AND NEW LAUNDRY EQUIPMENT 
CO., 3128 WEST LAKE ST., CHICAGO 12, ILLINOIS, NE-87764. 2516-4 





10 Huebsch 42 x 42” open-end TUMBLERS, in first-class running condi 
tion, BARGAIN PRICE $550 each. ADDRESS: Box 2557, THE LAUNDRY 
JOURNAL. -4 


HOFFMAN X Mode! drycleaning presses, factory rebuilt. TALLEY LAUN- 
DRY MACHINERY COMPANY, 1156 Battleground Avenue 
North Carolina. Phone: BRoadway 4-1594 


Greensboro, 


2400-4 


UNIPRESS AND PROSPERITY two gir! shirt units 
DRY MACHINERY COMPANY, 1156 Battleground 


North Carolina. Phone: BRoadway 4-1594 


uilt TALLEY LAUN- 
Avenue 


Greensboro 


2392-4 


WILLIAMS LAUNDRY MACHINERY CO.—save it 
DRYCLEANING a: 
PETROLEUM solvent 


flatwork ir 


yn machinery costs by 
i LAUNDRY 


irycleaning 


purchasing late-type, slightly used 


SYNTHETIC or 


extractors, 


equipment, namely 


units, washers, tumblers, yners, etc. Complete 
These plants are available at small 
{ NEW dry 
cleaning and laundry equipment of every description. For further infor 


mation CALL Stillwell 6-6666 or write WILLIAMS LAUNDRY MACHINERY 
CO., 37-37 9th St., Long Island City 1, New York. 2534-4 


plants obtained due to bankruptcy 


portions of original cost. Also available complete line 


SMITH—GRANTHAM CONDITIONER & DRYER, 200 LB. CAPACITY, GAS 
FIRED, HARDLY USED. BIEL’'S MACHINERY CO., 25-27 W. 23 ST., 
BAYONNE, NEW JERSEY. HEMLOCK 7-3033. 2552-4 


For sale: One Natco water heater, model SP75 
trols, cost new $3,300. Sell for $1,200 
condition. We offer like 
presses at $475 each. New list is 


Avenue Court, Moline, 


with automatic gas con 
2xcellent 
apparel 
17th 
2575-4 


years only, 
Unipress 54 


Stegmiller, 2747 


In use two 
new, Prosperity and 


$1,100. Harold 


Illinois 


1—36” 


two watts 


x 120” Super three watts flat ironer $2,500; 1—36” x 120 
$1,75 2—44" x 84” 


i—10,000 gallon per hour open water 


Super 
semi-automatic washers, $700 
each $600 
2—7,000 gallon Olson drycleaning filter with 5 HP. Ingersoll-Rand cen 
trifugal pumps, $250 each; 1—40 HP steam generator like new, $2,000; 
1—600,000 grain Elgin $750. Crown Laundry & 
Company, Inc., 2901 Fast Washington Street, Indianapolis 1 


flat ironer 


heater and storage, 


softener, Drycleaning 
Indiana 


2576-4 


5—Dyna Wash—Laundry washer-extractor combinations, 300 lb 
ity, in excellent condition, reasonably priced. Act immediately!!! AD- 
DRESS: Box 2577, THE LAUNDRY JOURNAL. -4 


capac 


HOFFMAN, PROSPERITY and AJAX air-driven utility drycleaning 
presses. TALLEY LAUNDRY MACHINERY COMPANY, 1156 Battleground 
Avenue, Greensboro, North Carolina. Phone: BRoadway 4-1594 2396-4 


AMERICAN ironer, 2-roll, 100”, rebuilt, A-1 condition. TALLEY LAUN- 
DRY MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, 
North Carolina. Phone: BRoadway 4-1594. 2394-4 
54 x 120” C/L REBUILT MONEL METAL WASHER, NEW DOUBLE END 
ROLLER CHAIN DRIVE, NEW C/L EVERTITE DOORS, DIRECT MOTOR- 
DRIVEN THRU ‘'V"’ BELT. EQUAL TO NEW IN EVERY RESPECT. CUM- 
MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 2111-4 


AUGUST, 1961 


NOW AVAILABLE all parts for SMITH DRUM Ironers, Washers and 
Tumblers. Spitzer Laundry Machinery Sales Co., Inc., 54-06 Church 
Avenue, Brooklyn 3, New York. 2539-4 


Baehr Laun 
2240-4 


ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms 
dry Machine Company, 29 Calumet Street, Newark 5, N. J 


USED EQUIPMENT: 2—42 x 84” Super unloading washers; 2—50” Ellis 
No Trux 8-roll 120” 
spring pad and vacuum; 1—100 lb. Glover washer-extractor combination 
CHICAGO USED & NEW LAUNDRY EQUIPMENT CO., 3128 WEST LAKE 
ST., CHICAGO 12, ILLINOIS, NE-8-7764. 2517-4 


unloading extractors; 1—American ironer with 


One—SUPER 2-roll 120 
rebuilt. One—Used 8-roll 120’ 
MACHINERY COMPANY, 


Illinois 


return ironer—factory 


ironer, SUPER LAUNDRY 
Avenue, 


chest-type steam-heated 
chest-type 
West Chicago 13 


2137-4 


Cornelia 


STAINLESS STEEL CONTAINERS FOR 50”, 54” & 60’ UNLOADING EX- 
TRACTORS IN VERY GOOD CONDITION AND READY FOR IMMEDIATE 
DELIVERY. THESE CONTAINERS AVAILABLE BECAUSE EXTRACTORS 
CONVERTED TO C/L SLING RING OPERATION. CUMMINGS-LANDAU, 
305 Ten Eyck Street, Brooklyn 6, N. Y 2365-4 


120’ AMERICAN 2-LANE TYPE 102 FOLDERS. REBUILT EQUAL TO NEW 
IN EVERY RESPECT. IMMEDIATE DELIVERY. CUMMINGS-LANDAU, 30: 
Ten Eyck St., Brooklyn 6, N. Y 2371-4 


UNIPRESS BAS CABINET SHIRT BOSOM PRESS. REBUILT EQUAL TO 
NEW. CUMMINGS-LANDAU, 305 Ten Eyck St., Brooklyn 6, N. Y. 2372-4 


42 x 36, 42 x 84 and 42 x 96 AMERICAN and HOFFMAN rebuilt washer 
tainless-steel shape. TALLEY LAUNDRY MACHINERY COM- 
PANY, 1156 Battleground Avenue, North Carolina. Phone 


BRoadway 4-1594 2397-4 


excellent 


Greens|l 


2aring apparel presses, Power 
AUNDRY MACHINERY CO 


Greensbor North Carolina. Phone 


PROSPERITY AND AJAX 51 & 54” we 
Circle and air-driven, rebuilt. TALLEY L 
PANY, 1156 Battleground Avenue 
BRoadway 4-1594 2398-4 


like new. TALLEY LAUNDRY MA- 
Avenue North 
2399-4 


36 x 30 HUEBSCH gas-fired tumblers 
CHINERY COMPANY, 1156 Battleground 
Phone: BRoadway 4-1594 


Greensboro 


Carolina 


54” NO-TRUX extractors with 2 sets of containers, like new. TALLEY 
LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, Greens 
boro, North Carolina, Phone BRoadway 4-1594 2490-4 
automatic c TALLEY 
und Avenue, Greens 

2510-4 


42 x 84 AMERICAN unloading washer yntrols 
LAUNDRY MACHINERY COMPANY, 1156 Battlegr 


boro, North Carolina, Phone: BRoadway 4-1594 


1—WESTERN 700,000 BTU gas-fired water heater—like new, new machine 
TALLEY LAUNDRY MACHINERY COMPANY, 1156 Battle 
North Carolina, Phone BRoadway 4-1594 

2511-4 


guarantee 


ground Avenue, Greensboro 


TALLEY LAUNDRY 
North 
2395-4 


5—TROY 48” open-top extractors at a bargain price 
MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, 
Carolina. Phone: BRoadway 4-1594 
USED EQUIPMENT: 6- and 8-roll 120” American flatwork ironers; 2-roll 
120” American return-type ironer; 110” Chicago Dryer gas ironer 
CHICAGO USED & NEW LAUNDRY EQUIPMENT CO., 3128 WEST LAKE 
ST., CHICAGO 12, ILLINOIS, NE-8-7764. 2515-4 


20”, 26” 28” and 30” EXTRA-DEEP AMERICAN, FLETCHER, PELLERIN, 


Some with NEW electrical equip 
READY FOR PROMPT DELIV- 
2222-4 


TROY EXTRACTORS. Motor-driven 
ment. Copper or stainless-steel baskets 


ERY. CUMMINGS-LANDAU, 305 Ten Eyck St., Brooklyn 6, N. Y 


54 x 120” American all-Monel Y-12 pocket washer, $1,500; 42 x 84” 
American all-Monel washer, $950; other all-metal washers $450 up; 48” 
O.T. American laundry extractor, new motor and timer. Late type. All 
Contact Springfield Laundry, 415 East Jefferson Street, 
2563-4 


prices wholesale 
Springfield, Illinois 
SP32 and SP20 NATCO water heaters—like new. TALLEY LAUNDRY 
MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Carolina. Phone: BRoadway 4-1594. 2570-4 


69 











MACHINERY FOR SALE (Cont'd) 





x 84, 42 x 54, 30 x 48 TROY streamlined washers. TALLEY LAUNDRY 
MACHINERY COMPANY, 1156 Battlegr 


und Avenue, Greensboro, North 
Carolina. Phone: BR 15 


940 
aadway 4-1594 2408-4 


PROSPERITY 2-girl shirt unit, Power Circ rebuilt and guaranteed 
TALLEY LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, 
North Carolina, Phone: BR 4-1594. 2405-4 


3reensboro, idway 


AMERICAN and TROY 5-ROLL 100” 
gle pass. Can be arranged for return feed 


DAU Le iry Machinery Co., 313 Ten Ey 


IRONERS, ironing goods on both 
CUMMINGS-LAN- 
ck Street, Brooklyn 6, N. Y 
6766-4 
8-ROLL 120” AMERICAN and TROY IRONERS, REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laund 
Eyck Street, Brooklyn 6, N. Y. 


ry Machinery Co., 313 
6799-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
05 Ten Eyck Street, Brooklyn 6, N. Y 9706-4 
FOLLOWING MACHINES IN OPERATION IN WASHINGTON, D. C. 
AREA AVAILABLE ABOUT FEBRUARY 15: 2—42 x 96” AMERICAN 
CHAMPION CASCADE WASHERS, STAINLESS-STEEL GUARDS AND 
PROSPERITY 100 CONTROLS; 2—42 x 84” AMERICAN NORWOOD CAS- 
CADE WASHERS WITH PROSPERITY 100 CONTROLS; 2—50” ELLIS UN- 
LOADING EXTRACTORS WITH 5 SETS OF CONTAINERS, MONORAIL 
AND HOIST; 20—36 x 30” 4-COIL TUMBLERS WITH DUAL MOTORS. 
MACHINES IN GOOD MECHANICAL CONDITION. CUMMINGS-LAN- 
DAU, 305 Ten Eyck, Brooklyn 6, N. Y. 2466-4 
AMERICAN MASTER CASCADE 44 x 84” 4-COMPARTMENT 4-DOOR 
PULLMAN SLIDE-OUT TYPE MONEL WASHERS, EQUIPPED WITH NEW 
C/L PATENTED HINGED WEDGE LOCK DOORS. CUMMINGS-LANDAU 
305 Ten Eyck, Brooklyn 6, N. Y 2468-4 


CABINET SLEEVERS, PROSPERITY AND AMERICAN WITH MEASURING 
DEVICE. READY FOR PROMPT DELIVERY. CUMMINGS-LANDAU, 305 
Ten Eyck Street, Brooklyn 6, N. Y 2112-4 
PANTEX, HOFFMAN MODEL X AND PROSPERITY MODEL EZD AIR- 
OPERATED DRYCLEANING PRESSES. THOROUGHLY REBUILT. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 
6, N. Y. 2178-4 


44 x 84 fully automatic ROBOT washers like new—with apmeres injection. 


TALLEY LAUNDRY MACHINERY COMPANY, 
Greensboro, North Carolina. Phone 
TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6. N. Y. 
6618-4 


1156 Battleground Avenue, 
BRoadway 4-1594 2411-4 


AMERICAN 4-ROLL 100” and 120’ STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 

9318-4 
44 x 120 AMERICAN metal washer with automatic control—factory re- 
built. TALLEY LAUNDRY MACHINERY COMPANY, 1156 Battleground 
Avenue, Greensboro, North Carolina. Phone: BRoadway 4-1594. 2478-4 


42 x 96” AMERICAN CASCADE UNLOADING WASHER IN GOOD OPER- 
ATING CONDITION. CUMMINGS-LANDAU, 305 Ten Eyck Street, Brook- 
lyn 6, New York. 2561-4 


Two- and three- oil Power Circle Prosperity | shirt ‘units, flush bottom— 
Chandler and Singer hand button machines—25 Ib. and 50 lb. open-end 
washers—17” to 30” extractors—42 x 84” Cascade washers-tumblers, gas 
and steam—Asher ironer—15 hp. compressors—laundry scales—fans and 
motors. Biel's Machinery Co., 25-27 W. 23 St., Bayonne, N. J. Hemlock 
7-3033. 2578-4 


1—6-roll 120” ironer with spring padding, canopy, variable- mee drive; 
1—Zephyr 30 x 54 drycleaning washer; 1—Bowser 3,000 g.p.h. filter; 
2—Huebsch 36 x- 30 drycleaning tumblers; 1—Western 30” extractor; 
2—42 x 90 laundry tumblers. All individually motor-driven and still in 
operation. Contact Myer Maltz, 2005 Dennis Avenue, Silver Spring, 
Maryland 2579-4 
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40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 598-4 


MONEL METAL WASHERS. AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48” 30 x 30”, 24 x 36” 24 x 24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y 693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO and TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKET. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 


St., Brooklyn 6, N. Y. 600-4 


HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co 

305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT, IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
oie & 647-4 


48”, HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 


Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 
2-ROLL 100”, 110” and 120’ AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry 
Machinery Co., 305 Ten Eyck St., estate 6; i. F. 735-4 
PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 
PROSPERITY LATEST TYPE ‘SPORT SHIRT UNIT, ola with ‘TUMBLER 
AND DRYSET VACUUM UNIT. Used less than one year. Equal to new 
in every respect. Cummings-Landau Laundry Machinery Co., 305 Ten 
— St., Brooklyn 6, N. Y. 

AMERICAN MASTER CASCADE, DOUBLE- END. DRIVEN, ‘CONVERTED 
TO SILENT CHAIN DRIVE AND "'V"’ BELT DRIVE AT MOTOR, 44 x 96”, 
44 x 108”, 44 x 120” MONEL METAL WASHERS with 3 and 4 pockets 
CUMMINGS-LANDAU, 313 Ten Eyck St., re 6, N. TY. 1726-4 
AMERICAN STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 
PADDED ROLLS AND VACUUM DEVICE, IN NEW MACHINE CONDI- 
TION. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1729-4 


AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHERS. 
MOTOR-DRIVEN, 42 x 96” 2-POCKET and 3-POCKET; 42 x 72” 2- 
POCKET. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 

1730-4 
48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 
STAINLESS STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 
ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 
6—AMERICAN SUPER-ZARMO DUCK COAT PRESSES; 4 AMERICAN 
FOLDMASTERS, EITHER FOR 7”, or 8” FOLD. CUMMINGS-LANDAU, 
313 Ten wi dual St., srookiyn 6, N. Y. 1733-4 


TAL- 
1803-4 


PROSPERITY | 51” wearing appeal presses. Power Circle, ‘ein. 
LEY LAUNDRY MACHINERY COMPANY, Greensboro, NG 


8- roll, 120” TROY dremmlined ironer, rebuilt. TALLEY LAUNDRY MA- 
CHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Carolina, Phone: BRoadway 4-1594. 2509-4 


Six- roll 120” AMERICAN and TROY vibailt ire ironers. rs. TALLEY LAUNDRY 
2063-4 


MACHINERY, GREENSBORO, N. C. 


PROSPERITY 51 51” wearing apparel presses. Power Circle, rebuilt. TALLEY 
LAUNDRY MACHINERY, GREENSBORO, N. C, 2065-4 


40” AMERICAN, TOLHURST, TROY DIRECT MOTOR-DRIVEN EXTRAC- 
TORS. CUMMINGS. LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 
2110-4 
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MR. MANUFACTURER— 


The industry’s top 
reporting highlights 
this issue: 


e BOOSTING 
ROUTE SALES 


e COIN-OP 
TREND 


e HOSPITAL 
EXPANSION 


—part of a timely editorial 
package helping laundry- 
men get more out of their 
business by putting more 
into it — more new ideas, 
better equipment, modern 
supplies. 


Article after article, THE 
JOURNAL provides the 
“how to” that builds effi- 
ciency, volume, sales, and 
customer satisfaction—edi- 
torial service that spells 
acceptance for every per- 
suasive page of news and 
advertising carried in . 


THE 
LAUNDRY 
JOURNAL 


466 Lexington Avenue 
New York 17, N. Y. 
ORegon 9-4000 











... IN THE wash 


PR for PL 
lo the Editor 

Just a few words to tell vou how 
appreciated vour editorial in 
JOURNAL. Our 


much | 
he June issue of the 
PR for PL Program is the greatest 

ng for the 


ippe Tie d 


industry that has ever 


If we could get more laundryowners 
nterested in this we could certain] 
yuild real prestige for the laundry in- 
lustrv. I can’t understand why_ the 
Irveleaners dont get in the program 
too. Certainly there is room for bette 
Public Relations here also 

I think everv laundry and drvclean 
r needs a home counselor to help 
relations She 


doesn't need to spend full time at this 


public 


with better 


she can also do office management 


KENNETH L. ROBERTS 
Laundry and Drv Cleaners 
Rapid City, $. D 


The Profit Squeeze 


To the Edito1 

I am interested in Mr. Luckett 
omment in the article entitled “Th: 
Profit Squeeze” in the June 1961 issue 
Tue LAuNprRy JourNAL, in which 
put the question How many ot 
have any idea of the dolla 
savings  laborwis« powerwise and 
maintenance cost-wise, that the in- 
stallation of slings to replace stainless 

steel extraction baskets brings?” 
Although I am somewhat familiar 
vith slings. I do not have a very good 
a of the savings available by the 
Would you 
me on this subject 
W. SHULEVITZ 
Overall Supply Co 


Detroit, Michigar 


ot slings 


enlighter 


For a detailed rundown on cost 
savings Sec We Like 
Slings” 


vember 1958 issue of LAUNDRY JOUR 


Extractor 


which appeared in the No 


NAL, pages 42-46.—EDITOR 


More Friendly Contact 


lo the Editor 
As we are old subscribers of youn 
magazine, and we consider you our 


more friendly contact in the United 


72 


States of America, we take the liberty 
of applving for information. 

We wish to know about confidential 
technical information of your an- 
nouncers’ [advertisers’] machinery, to 
whom we have already written for a 
brochure and quotations, but about 
which we don’t know the results of the 
installation of this new type of ma- 
chinery in laundries. The units are: 

We shall appreciate your advice in 
this problem and thank you in advance 
for your kind attention. We offer you 
our modest cooperation In any was 
we shall be able to help vou and vou 
Magazine 

Buenos Aires 
Argentin 
Thank 


you for your confidenc 


—Epiro! 


A Busy Line 
lo the Editor 
| apologize to you very much for 
being so short and terse in my phone 
conversation with vou yesterday 
Whereas vou may have been jesting 
when vou suggested that I was in 


labor unions, you hit the nail right on 


the head! The phone which I was us- 
ing was in the same room with our 
local business agent and the interna 
tional vice-president, and therefore | 
was unable to talk at all freely 

I would be interested in talking 
with you again, or in receiving a letter 
from you containing any inquiries 
which vou may have in mind 


(Name and address withheld 


Hospital Drip-Dry 
lo the Editor 

We would appreciate receiving from 
vou three copies of the article on 
drip-dry” starting on page 20 of your 
We would also like to 


if vou contemplate 


February issue. 

know 
this and if so the cost of 500 copies 

W. M. JOHNSON 

Chicago Dryer Company 

Chicago, Ill 


reprinting 


Three copies of the book are going 
right along. We usually have a couple 
dozen extra tear sheets run off on all 
stories—which you are welcome to 
long as they last. We are not plan 
ning to reprint this particular story at 
this time.—Eprror 








“From now on I'll supervise linen control with an 
iron hand . .. if that’s all right with you ladies.’ 
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EXCLUSIVE FEATURES 








Compare the difference in Ellis engineering and you will know 
the difference in Ellis performance. 


Stainless Steel Full automatic operation with the Ellis central supply system Full Automatic 
Washers and brings practical automation to your washroom. Semi Automatic 
Extractors built and Manual 

for large and 


small plants Write for Details. 


Ae ELLIS RIER CG 


2444 NORTH C RAW FOR D AVEN U E 


CoO A aad CHICAGO Kei TSE ars 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., 1786 N. Spring St., Los Angeles 31, Cal. 


This is the key to new production economies. 





soap builders 
ESCOLLOID* 
ESCOLIN* 
ESCOLITE* 
ESCOL 77* 
complete 
detergents 
SOL-ESCO* 
SUPER DESOIL* 


; DRISUDZ* 
synthetic 


detergents 
LAUNTEX* 
COLESCO* soap 
Stea* regenerator 
ESCOFOS* 
bleach 
DRY CHLORESCO* 


blue 
ESCOMO BLUE* 


sours (R, NE & A) 


NEUBRITE 
FeSOLV 
NEUSOL 
NEULIN 


HINUS 


starches 
FLEXI-FINISH 
INSTANT FINISH 
PERFECT FINISH 
LINEN FINISH 


dust contro/ 
DRYLITE* 
KEX 501G 


detergent silicates 
DRYMET* 
DRYSEQ* 
DRYORTH* 
CRYSTAMET* 





*REGISTERED 


Cowles has a product for every washing operation — a full line of 
compatible washroom products specially formulated to work 
well together. We call it ‘‘matched detergency’’ ... you call it 
“customer satisfaction,’’ because Cowles products have a 
remarkable record of quality performance. 


Your Cowles Technical Man can help you build on past success. 
He has up-to-the-minute familiarity with Cowles research develop- 
ments to solve your toughest problems from START TO FINISH. 


Call your Cowles dealer today, and be sure to ask about the 
advantage of quantity pricing on truckload combinations. 


CHEMICAL COMPANY 
Cleveland 20, Ohio 
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